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PERIODICAL FOREIGN TRADE MARKS A DECADE OF 
GROWTH 


By Rose Marie Zummo Bratland 


U.S. exports and imports of periodicals showed con- 
siderable growth both in 1977 and over the past decade. 
Periodical exports totaled $185.2 million in 1977, an in- 
crease of 17 percent over the 1976 level, while imports 
were up 11 percent to $26.9 million. In the 1967-77 span, 
imports grew faster than exports, rising at an average an- 
nual rate of 14 percent from 1967 to 1977 as export 
growth averaged 9 percent. 

While the dollar value of magazine exports increased 
substantially over the decade, the quantity expanded at an 
average annual rate of only one percent during this 
period. The number of copies of periodicals exported in 
1977 declined 9 percent from the 1976 level (see table 1). 
No quantity data is available for imports during the same 
period. 


Major Markets 


The five leading market countries for U.S. periodicals 
in 1967 were also the major markets in 1977 (see table 2). 
Among the top five importers of U.S. magazines in 1977, 
the value of shipments to Venezuela showed the largest 
percentage gain, increasing 30 percent over the 1976 
level. Canadian purchases of U.S. magazines were up 17 
percent in 1977; shipments to Australia were up 9 percent 
while those to the United Kingdom remained fairly 
steady. Only Mexico registered a decline, with purchases 
dropping 14 percent in the 1976-77 period. 

Canada was the chief purchaser of U.S. magazines 
over the past decade. U.S. periodical exports to Canada 
have risen $84 million since 1967, reaching $133 million 
in 1977. Shipments to Canada grew at an 11 percent 
average annual rate in the 1967-77 span, and Canada’s 
market share of U.S. magazine exports steadily expanded 
from 63 percent in 1967 to 72 percent in 1977. 

Exports to Venezuela grew at a 12 percent average 
annual growth rate over the decade, followed closely by 
Australia with an 11 percent annual rate. The United Kin- 
dom’s growth rate was nearly static in the 10-year period, 
rising at an average rate of less than one percent per an- 
num. The U.K. accounted for a declining share of total 
U.S. periodical exports in 1977; it purchased 7 percent of 
all exports in 1967, but by 1977 this share had dropped to 
3 percent. 


Among the other major buyers of U.S. periodicals, 
Sweden led the way in 1977 with an 85 percent increase 
over the 1976 level and an average annual growth rate of 
nearly 17 percent during the 1967-77 span. Colombia 
showed a 29 percent increase in U.S. periodical imports in 
1977, and West Germany a 21 percent gain. 


Growth of Export Groups Mixed 


As shown in table 1, U.S. periodical export data are 
collected under three subgroupings—bound periodicals 
and newspapers; business and professional periodicals; 
and periodicals, except business and professional (mainly 
consumer and farm publications). 

Over the past decade, exports in the bound periodi- 
cals and newspaper subgroup have shown a sizable drop in 
both volume and value. Bound periodicals account for 
most of the exports in this grouping. Over the past decade, 
the number of copies of bound periodicals exported 
dropped at an average rate of 14 percent per year, and 
their value declined at an average yearly rate of nearly 5 
percent. Since many of the publications in this category 
are purchased by libraries, these data may indicate that 
libraries are receiving this material in some microimagery 
form rather than in paper form. However, in 1977 both 
the volume and value of the bound periodicals and 
newspaper category climbed 6 percent and 20 percent, 
respectively, over the 1976 level. 

Although Canada remains che leading importer of 
U.S. bound periodicals, its market share declined from 91 
percent of the total value for this product group in 1967 to 
73 percent in 1977. The value of these exports to Canada 
climbed 11 percent in 1977, but over the decade they 
declined at an average annual rate of 7 percent. France, 
the second largest importer of U.S. bound periodicals, 
nearly tripled its purchases in 1977, with export shipments 
totaling $1.1 million, up from $413,000 in 1976. In the 
past decade these exports to France have increased at an 
average annual rate of more than 50 percent. Thus, 
France’s market share of U.S. bound periodicals climbed 
from less than one percent to more than 8 percent in the 
10-year span 1967-77. 

Among the other countries importing sizable quan- 
tities of bound periodicals and newspapers from the 


(3) 





United States in 1977, both Japan and the United 
Kingdom increased their purchases more than 80 percent 
over their 1976 levels, while Switzerland’s 1977 
purchases rose by more than 50 percent. The United 
Kingdom was the second largest importer of bound U.S. 
periodicals in 1967; by 1977 it ranked ninth. Switzerland, 
the third biggest purchaser in 1967, ranked tenth in 
1977. While no purchases of U.S. bound periodicals and 
newspapers were reported for Saudi Arabia prior to 1974 
shipments valued at $5 thousand, by 1977 Saudi Arabia 
ranked fourth among importers of these products with 
shipments totaling $234 thousand. 

U.S. exports of business and professional periodicals 
increased more than three times their 1976 value, totaling 
$10.2 million in 1977. The volume of these magazines 
shipped abroad more than doubled in 1977, reaching 
nearly 26 million copies. This spectacular growth 
followed a downturn for U.S. business and professional 
magazine exports in 1976, when quantity and value 
figures fell to 1973 and 1974 levels. Prior to 1973, this 
periodical category was classified under unbound periodi- 
cals (Schedule B 8922020). 

he five major purchasers of U.S. business and profes- 
sional magazines accounted for 88 percent of the value of 
all exports in this grouping in 1973, compared to 70 per- 
cent of the total in 1977. Most of this change in market 
share is attributable to Canada, which accounted for 72 
percent of the total in 1973, but only 53 percent in 1977. 
Among the five leading importers of business and profes- 
sional magazines, France showed the largest gain in ship- 
ment value in 1977, with nearly a 700 percent increase 
over the 1976 level. In 1973, France purchased one per- 
cent of the total value of U.S. business and professional 
magazine shipments; by 1977, France’s market share 
climbed to almost 5 percent. 

Even though Canada’s market share of these periodi- 
cals declined in the 1973-77 span, the value of shipments 
to Canada increased at an average annual rate of 26 per- 
cent during this period. For 1977, the value of Canadian 
shipments was more than 300 percent higher than in 1976. 
The United Kingdom, Australia, Sweden, Belgium, 
Switzerland, and the Bahamas similarly showed sharp in- 
creases in their 1977 purchases as well as sizable average 
per annum growth rates since 1973. 

U.S. exports of periodicals, except business and 
professional (primarily consumer and farm publications), 
showed smaller percentage gains than business and profes- 
sional periodical exports. Consumer and farm publica- 
tions accounted for 97 percent of all U.S. unbound 
periodical export shipments in 1973; by 1977 its market 
share was 94 percent. Exports of these products climbed 
12 percent in 1977, and averaged 15 percent annual 
growth in the 1973-77 period to a total of $161 million. 
During the same period, the volume of U.S. consumer and 
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farm publications exported increased at an average an- 
nual rate of one percent, from a total of 385 million copies 
in 1973 to 403 million copies in 1977. 

The leading five importers of U.S. consumer and farm 
periodicals both in 1973 and 1977—Canada, Australia, 
Venezuela, United Kingdom, and Mexico—accounted for 
85 percent of the total foreign market for these products in 
1977, up from 81 percent in 1973. Canada was the only 
country among the top five to show a substantial increase 
in market share, representing 65 percent of the total in 
1973 and 73 percent in 1977. Australia’s share dropped 
from 6 percent to 4 percent and the United Kingdom’s 
from 6 to 3 percent. 

Amont the top five, Venezuela experienced the shar- 
pest gain in 1977, climbing 28 percent above the 1976 
level, followed by Mexico with a 16 percent increase and 
Canada with a 14 percent rise. Over the 1973-77 span, 
Canada demonstrated the strongest demand for U.S. con- 
sumer and farm periodicals, increasing its imports at an 
average annual rate of 18 percent, while Venezuelan im- 
ports of these products increased at nearly a 17 percent 
per annum rate. Among the other major importers, 
Sweden’s purchases of U.S. consumer and farm publica- 
tions rose about 70 percent annually in the 1973-76 
period, while the Netherlands recorded a 24 percent 
yearly increase and Colombia, 19 percent. 

On the down side, France’s purchases of U.S. con- 
sumer and farm periodicals in 1977 declined more than 
60 percent from the 1976 level; during the 1973-77 
period, French imports of these products declined at an 
average annual rate of 25 percent. Japanese imports of 
U.S. consumer and farm magazines were down 25 percent 
in 1977, and had declined at an average annual rate of 13 
percent since 1973. 


Imports Small but Growing 


U.S. imports of periodicals totaled nearly $27 million 
in 1977, 11 percent over the 1976 level. The 1977 in- 
crease in periodical imports fell short of the 22 percent 
average annual growth rate recorded in the 1967-77 span. 
Periodical imports in relation to periodical exports 
showed a significant increase over the decade. The dollar 
value of U.S. magazine exports was more than twenty 
times as great as magazine imports in 1967; by 1977 ex- 
ports were less than seven times greater than imports. 

The five major countries exporting periodicals to the 
United States in 1967 accounted for 77 percent of all U.S. 
periodical imports; by 1977 the five leading magazine ex- 
porters furnished 86 percent of total U.S. magazine im- 
ports. While the United Kingdom remained the largest 
supplier of U.S. periodical imports, it accounted for a 
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declining share of the entire import market, representing 
33 percent ($1.2 million) of the total market in 1967 and 
28 percent ($7.5 million) in 1977. Among the top five 
countries exporting to the United States, the United 
Kingdom experienced the most growth in 1977 shipments, 
with a 28 percent rise from the 1976 level. Japan was close 
behind with a 27 percent increase, followed by France 
with 26 percent. 

The most spectacular growth for countries sending 
periodicals to the United States in 1977 was among those 
with shipments of less than one million dollars. U.S. 
periodical shipments from Hong Kong in 1977 were up 94 
percent over the 1976 level; purchases from Switzerland 


rose 83 percent, while those from Venezuela were up 69 
percent. 

Among the leading supplier countries, Mexico 
recorded the fastest growth rate in U.S. periodicals ship- 
ments over the decade, with an average annual growth 
rate of more than 70 percent. Although Canada ex- 
perienced a 6 percent decline in shipments for 1977, 
Canadian shipments rose at a 28 percent average yearly 
rate during 1967-77. While periodical imports from Spain 
and Hong Kong were valued at less than a million dollars 
each in 1977, the annual growth rates for these areas 
averaged more than 50 percent during the 1967-77 
period. 


Table 1.—Summary of U.S. Exports and Imports of Periodicals, 1967-77 





Exports 


Imports 





Periodicals 
total 


Bound periodicals 
and newspapers 
(Schedule B 8921160) 


Periodicals, business 
and professional 
(Schedule B 8922030) 


Periodicals, except 


business and professional 


(Schedule B 8922040) 


Periodicals 


(TSUSA 2706300) 





Quantity 


Value ($) 


Quantity 


Value ($) 


Quantity 


Value ($) 


Quantity 


Value ($) 


Quantity 


Value ($) 





1977 
1976 
1975 
1974 
1973 
1972 
1971 
1970 
1969 
1968 
1967 





452,173,025 
494,331 864 
475,350,176 
449,391,581 
417,741,757 
422,867,443 
389,254,340 
388,707,924 
386,685,355 
398,895,517 
410,210,012 


185,157,746 
158,265,199 
147,604,315 
130,970,899 
105,311,968 
97,813,928 
86,502,096 
83,674,422 
78,994,193 
78,086,857 
76,434,415 





23,634,261 
22,259,116 
22,696,793 
26,908,948 
20,692,893 
33,239,738 
42,058,950 
48,249,116 
271,912,565 
95,487 644 
101,619,826 








14,161,581 
11,814,049 
11,853,561 
11,971,410 

9,740,643 
11,513,861 
11,331,882 

9,892,606 


216,709,930 


23,073,173 
22,848,549 





25,702,988 
11,714,583 
14,377,322 
13,032,086 
11,758,517 





10,214,954 
3,167,946 
5,116,004 
3,447 812 
2,994,603 





402,835,776 
460,358,165 
438,276,061 
409,450,547 
385,290,347 


‘389,627,705 


347,195,390 
340,458,808 
314,772,790 
303,407 873 
308,590,186 





160,781,211 
143,283,204 
130,634,750 
115,551,677 
92,576,722 
‘86,300,067 
75,170,214 
73,781,816 
62,284,263 
55,013,684 
53,585,866 





na 
na 
n.a 
na 
na 
na 
na 
na 
na 
na 
na 





26,890,117 
24,307,119 
25,214,674 
26,550,554 
23,104,962 
19,091,295 
16,464,928 
16,894,647 

8,031,356 

5,697,314 

3,799,528 





'Prior to 1973, Schedule B classifications 5922030 and 8922040 were both included under Schedule B 8922020, unbound periodicals 
?Prior to 1970, bound periodicals and newspapers were classified under Schedule B 8921460 


Source: U.S. Department of Commerce, Bureau of the Census 





Table 2.—U.S. Periodical Exports by Major importing Countries, 1967-77 
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Total 


all countries 


Canada 


Australia 


United 
Kingdom 


Venezuela 


Mexico 





1977 


Quantity 
Vaiue (S$ 
a7€ 


Quant 


Quant 
Vaiue f 
367 

Quantit 


y 
> 


Vaiue 





452,173,025 
185,157,746 


494,331 864 
158,265,199 


475,350,176 
147,604,315 


449,391,581 
130.970.8939 


417,741,757 
105,311,968 


422 867 443 
97,813,928 


389,254,340 
86,502,096 


388,707,924 
83,674,422 


386,685,355 
78,994,193 


398,895,517 
78,086,857 


410,210,012 
76,434,012 








303,150,000 
132,743,595 


343,813,971 
113,408,188 


321,847,651 
98,971,235 


306,164,589 
89,038,296 
279,179,004 
70,736,508 


286,573,377 
64,557,253 


264,995,551 
58,952,132 


259,259,333 
56,163,310 


250,158,000 
52,929,568 


248,689,882 
51,111,692 


244,596,744 
48,318,775 





26,121,159 
6.697 394 


33,862,616 
6,166,602 


34,939,786 
9,993,235 


27,705,478 
7,999,950 


23,575,472 
5,685,668 


22,962,171 
6,066,460 


19,390,532 
3,959,794 


26,830,032 
3,402,765 


24,960,840 
2,694,445 


21,557,227 
2,107,488 


26,808,110 
2,290,090 





18,984,300 
5,606,474 


19,573,762 
5,545,825 


27 456,328 
6,910,288 


30,551,577 
6,658 857 


34,720,026 
5,780,525 


31,235,217 
5,291,816 


29,636,987 
4,703,183 


27 689,312 
4,412,327 


28,790,419 
4,129,790 


36,361,790 
4,451,724 


36,326,397 
5,356,795 





12,897,457 
5,367 682 


11,104,426 
4,141,398 


9,031,571 
3,524,438 


7,405,176 
3,005,758 


9,073,620 
2,837 406 


9,017,604 
2,493,426 


9,197,013 
2,143,658 


8,957,104 
2,166,388 


9,431,950 
1,908,251 


9,066,951 
1,987,950 


8,028,677 
1,805,758 





8,880,770 
2,886,014 


12,777,391 
3,288,116 


12,703,890 
3,255,804 


11,066,111 
2,228,277 


8,468,371 
1,895,251 


10,662,910 
2,463,020 


10,728,544 
2,286,517 


13,118,020 
2,705,841 


16,505,637 
2,687 536 


16,927,187 
2,691 832 


21,416,797 
3,141,779 





rce 


U 


€ 


S. Department of Commerce, Bureau of the Census 
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Table 2.—U.S. Periodical Exports by Major importing Countries, 1967-77 (continued) 





West Germany The France Sweden Japan New Panama Republic Columbia 
Netherlands Zealand of South 
Africa 





5,561,635 8,648,788 4,223,031 1,452,808 4,800,127 5,640,298 4,349,547 4,851,087 3,260,920 
2,746,545 2,690,217 2,274,619 1,969,753 1,757,137 1,623,045 1,450,250 1,205,191 1,214,060 


4,065,169 6,268,942 2,693,540 701,940 3,461,523 6,751,811 5,286,013 8,354,324 3,388,057 
2,262,535 2,425,429 2,092,697 063,957 1,904,675 1,934,542 1,471,343 1,266,082 942,353 


2,845,415 6,021,232 3,056,040 722,559 4,025,952 6,519,635 6,070,923 7,373,187 2,728,169 
1,688,933 2.247 656 1,910,661 621,966 1,483,746 2,967,816 1,502,212 1,248,897 888,130 


4,728,471 5,046,302 3,623,671 462,503 4,790,111 5,957,676 6,011,330 4,889,293 701,366 
2,010,848 504,107 2,109,215 329,379 1,771,709 2,468,763 1,726,158 1,093,644 637,001 


3,727,082 3,595,594 3,120,850 554,799 4,791,241 5,639,778 5,322,090 7,405,337 734,575 
1,449,867 1,120,753 1,601,363 199,834 1,920,588 1,613,443 1,500,787 1,203,318 548,602 


2,433,300 3,553,128 604,533 603,710 2,468,638 5,496,265 3,462,819 9,050,315 083,391 
1,183,324 967 946 800,122 222,000 997 861 1,460,178 1,052,259 1,396,830 383,722 


1,714,941 2,648,467 943,337 633,753 2,288,408 3,417,789 3,068,959 8,612,030 844,847 
893,400 998,646 551,994 223,752 1,029,940 852,321 827,799 1,138,966 245,083 


3,102,532 2,699,220 ,200,957 .110,000 3,098,964 3,117,958 3,707,704 5,982,139 2,501,929 
1,187,918 1,056,789 733,369 388,674 1,201,783 718,317 1,045,165 836,608 649,286 


2,942,254 4,262,937 235,202 787,900 2,390,951 3,102,465 3,867,217 5,497,644 2,510,022 
1,256,551 1,237,016 710,258 395,123 785,768 681,764 974,112 720,799 607,100 


2,670,171 3,610,007 670,291 502,940 2,232,498 5,125,750 3,453,920 7,758,476 3,562,701 
1,029,222 1,246,782 940,190 544,693 808,922 635,919 871,265 849,754 680,614 


2,134,227 3,147,176 2,521,735 939,141 2,473,475 5,305,184 3,888,386 9,361,642 3,732,620 
784,292 966,807 929,059 415,197 953,473 653,861 858,868 907,317 741,014 
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Table 3.—U.S. Exports of Bound Periodicals and Newspapers by Major importing Countries, 1967-77 








Total 
all countries Canada France Japan 





23,634,261 16,373,092 2,428,796 1,421,960 
14,161,581 10,203,346 1,144,849 536,702 


22,259,116 17,445,465 442,349 125,086 
11,814,049 9,168,232 412,744 294,957 


22,696,793 19,021,392 1,021,284 145,918 
11,853,561 9,660,106 721,276 256,227 


26,908,948 23,926,709 81,977 173,893 
11,971,410 10,455,490 32,356 328,626 


20,692,893 17,412,445 6,947 672,475 
9,740,643 8,485,894 5,234 216,873 


33,239,738 28,020,797 49,669 39,662 
11,331 882 10,478,865 35,424 50,915 


42,058,950 36,140,941 4,250 53,803 
11,331,882 10,238,194 1,557 83,056 


48,249,116 43,115,117. 4,647 61,755 
9,892,606 8,874,668 1,700 83,906 


71,912,565 63,630,199 22,109 61,123 
16,709,930 15,205,930 19,684 76,529 


Quantity 95,487 644 86,349,927 34,204 54,235 
Value (S$) 23,073,173 21,189,547 18,631 71,798 
1967 
Quantity 101,619,826 92,454,870 35,129 149.972 
Value (S$) 22,848,549 20,672,501 15,620 164,876 




















See footnotes at end of tabie 
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Table 3.—U.S. Exports of Bound Periodicals and Newspapers by Major importing Countries, 1967-77 (continued) 





Saudi 
Arabia 


Australia 


The 
Netherlands 


West 
Germany 


Mexico 


United 
Kingdom 


Switzerland 








234,149 
520,218 


189,899 
503,143 


29,225 
276,568 


1,195 
4,577 





692,803 
373,292 


555,327 
285,833 


236,018 
161,132 


712,313 
474,347 


457,319 
225,409 


539,029 
165,559 


165,211 
75,079 


89,156 
20,665 


25,090 
16,165 


125,989 
76,494 


140,076 
110,871 





1,065,524 
324,436 


604,365 
261,831 


309,259 
193,328 


224,329 
90,815 


87,472 
55,039 


284,822 
105,494 


162,824 
66,661 


467,565 
194,073 


662,207 
249,454 


629,163 
203,840 


546,516 
152,971 





336,185 
217,759 


159,936 
315,909 


153,954 
139,158 


39,251 
35,847 


119,332 
133,046 


76,669 
40,345 


178,630 
68,881 


197,152 
85,498 


297 661 
110,967 


410,230 
126,075 


450,857 
111,522 





405,857 
131,385 


392,001 
119,896 


75,030 
24,051 


55,449 
24,704 


122,289 
22,187 


213,506 
29,356 


163,401 
27,717 


233,858 
24,201 


441,614 
49,535 


486,865 
58,936 


658,932 
162,781 





152,356 
81,081 


105,314 
45,167 


207,405 
56,794 


253,706 
138,903 


1,388,240 
408,124 


2,938,665 
364,105 


4,118,278 
460,837 


3,487,796 
326,730 


5,691 987 
639,229 


6,007,450 
810,851 


4,182,140 
720,754 





16,771 
45,810 


34,441 
30,039 


52,351 
59,456 


209,797 
226,932 


33,317 
21,356 


74,410 
33,813 


98,488 
64,496 


61,652 
49,571 


51,261 
44,289 


59,854 
93,130 


138,548 
223,640 





'Prior to 1970, bound periodicals and newspapers were classified under Schedule B 8921460 


Source: U.S. Department of Commerce, Bureau of the Census 
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Table 4.—U.S. Exports of Business and Professional Magazines by Major importing Countries, 1973-77 


(Schedule B 8922030) 





The 


France 


United 
Kingdom 


Australia 





— 
Canada | Netherlands 
| 


1,706,403 


)7 557 
f 536,457 








1,075,230 
485,555 


212,587 
62,476 
269,880 

97,586 


197,192 
64,086 


97,065 
42,221 





1,107,388 
377,014 


364,738 
101,539 


707,608 
330,958 


872,455 
198,970 


417 


7,23 
62,1 


6 





588,740 
321,519 


191,273 
60,091 


116,540 
48,713 


249,823 
96,561 


201,735 
52,871 | 








Table 5.—U.S. Exports of Periodicals, Except Business and Professional, by Major importing Countries, 1973-77 


(Schedule B 8922040 





Se 


Tot Australia 


Venezuela 


United 
Kingdom 


Mexico 





272,469,351 
117,136,303 


24,839,616 
6,002,583 


319,584,999 
102,982,068 


33,116,016 
5,820,678 


835,779 


6,205,551 


34,607 228 
9,783,390 


26,743,342 
7,429,042 





22,916,418 
5,407 388 











11,989,598 
5,167,362 


10,664,822 
4,034,026 


8,887,724 
3,456,350 


7,388,470 
2,989,350 


8,953,704 
2,796,900 





17,724,556 
5,148,379 


19,103,710 
5,399,119 


26,541,315 
6,522,536 


29,425,416 
6,320,984 


32,914,550 
5,310,236 





7,682,737 
2,597 930 


11,183,420 
2,995,536 


12,107,123 
3,159,366 


10,735,377 
2,131,054 


7,738,287 
1,778,529 
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Table 4.-—-U.S. Exports of Business and Professional Magazines by Major importing Countries, 1973-77 (Continued) 





Sweden 








402,366 
303,013 


68,997 
68,452 


21,095 





1,058 


860 | 


Beigium 


West 
Germany 


Switzerland 


Bahamas 


Mexico 





437 406 
300,692 


34,963 
26,806 


117,679 
151,089 


39,885 
12,297 


16,15 
1,000 





483,438 
263,274 


224,843 
204,283 


127,964 
118,144 


40,690 





217,717 
222,688 


127,964 
118,144 


82,112 
38,471 
227,302 
42,722 





292,751 
221,722 


370,916 
267,999 


530,430 
325,823 


1,054,885 
288,910 


208,210 
52,776 





356,480 
187,611 


32,890 

36,390 
356,480 
187,611 


60,595 
3,956 


4,231 
3,406 





792,176 
156,699 


201,970 
172,682 


792,176 
156,699 


275,285 
72,519 


607,795 
94,535 





Nofe: Prior to 1973, exports of business and professional periodicals were included under the category unbound periodicals, Schedule B 8922020 


Source: U.S. Department of Commerce, Bureau of the Census 


Table 5.—U.S. Exports of Periodicals, Except Business and Professional, by Major importing Countries, 1973-77 (Continued) 


(Schedule B 8922040) 





West 
Germany 


The 
Netherlands 


New 
Zealand 





Panama 


Republic of 
South Africa 


Colombia 


Japan 


France 





4,742,012 
2,265,512 


3,680,390 
1,742,343 


2,409,716 
1,315,419 
8,531,152 
1,737,254 


3,467,108 
1,276,131 








5,876,861 
1,829,324 


5,039,176 
1,847 246 


4,757,905 
1,744,709 


3,057,170 
932,986 


2,335,888 
779,584 





1,046,808 
1,662,886 


626,527 
989,861 


700,129 
616,048 


416,734 
307.176 


553,741 
198,974 





5,617,209 
1,615,218 


6,687,697 
1,893,092 


6,368,694 
2,909,728 


5,804,832 
2,415,054 


5,614,200 
1,601 852 





4,176,549 
1,407 484 


5,235,192 
1,464,604 


6,068,748 
1,498,975 


5,995,014 
1,721,550 


5,257,306 
1,480,401 





4,782,493 
1,183,383 


8,343,722 
1,262,592 


7 ,343,8 


870 
1,238,137 


4,837,785 
1,067,635 


7,404,198 
1,201 566 





3,026,589 
1,111,085 


3,301,242 
894,815 


2,728,169 
888,130 


1,664,446 
616,000 
1,720,284 
543,352 





3,085,416 
998,713 


1,965,521 
1,341,719 


2,349,604 
901,696 


2,561,333 
1,154,173 


3,910,556 
1,650,939 





719,005 
644,215 


2,038,604 
1,617,477 


1,764,876 
1,091,799 


3,344,502 
2,012,773 


3,016,838 
1,553,908 





Note: Prior to 


1973, exports of periodicals, except business and professional, were 


Source: U.S. Department of Commerce, Bureau of the Census 


included in the category unbound Schedule B 8922020 





Table 6.—U.S. Periodical imports by Major Countries Exporting to U.S., 1967-77 


(TSUSA 2706300) 


(in dollars) 


PRINTING AND PUBLISHING 





Total 
all countries 


United 
Kingdom 


Mexico 


Canada 


France 


Japan 





1977 
1976 
1975 
1974 
1973 
1972 
1971 
1970 
1969 
1968 
1967 





26,890,117 
24,307,119 
25,214,674 
26,550,554 
23,104,962 
19,091,295 
16,464,928 
16,894,647 
8,031 ,356 
5,697,314 
3,799,528 





7,461,427 
5,831,167 
5,908,919 
6,556,935 
8,454,416 
8,182,539 
4,669,201 
7,381,779 

803,758 

619,378 
1,243,787 





6,347,527 
6,214,635 
5,587,994 
4,855,798 
3,891,639 
2,988,192 
2,649,404 
2,837,922 
2,542,536 
1,584,741 

29,278 





5,579,031 
5,931,883 
6,701,206 
8,636,093 
4,276,846 
1,301 967 
3,272,439 
2,477,015 

778,219 

594,250 

480,301 





2,327 896 
1,842,808 
2,358,041 
1,928,435 
2,114,403 
2,261,089 
1,087 487 
764,657 
634,130 
516,269 
510,908 





1,341,116 
1,057,796 
978,105 
516,526 
409,187 
770,833 
849,865 
937,570 
797,373 
478,352 
431,850 





See footnotes at end of table 


Table 6.—U.S. Periodical imports by Major Countries Exporting to U.S., 1967-77 (Continued) 
(TSUSA 2706300) 


(in dollars) 





Value 


The 
Netherlands 


Spain 


Italy 


West 
Germany 


Switzerland 


Hong 
Kong 


Venezuela 








669,927 
563,694 
647,050 
737,616 
529,717 
754,158 
859,980 
433,446 
150,305 
158,872 
175,229 





562,207 
407,477 
376.724 
201,512 
251 367 
144,758 
93,006 
37,708 
19,356 
20,988 

3,899 





523,236 
397,919 
471,979 
326,962 
334,702 
255,403 
205,771 
344,835 
342,038 
352,878 
268,389 





510,632 
649,587 
670,213 
593,714 
472,692 
329,633 
385,342 
320,426 
354,602 
326,647 
232,225 





482,258 
262,872 
209,236 
234,649 
135,460 
73,333 
110,048 
184,109 
151,211 
53,003 
212,205 





356,946 
183,985 
194,397 
127,748 
24,603 
23,276 
8,409 
17,084 
8,112 
12,753 
5,833 





153,337 

90,845 
102,004 
140,674 
508,387 
552,005 
685,048 
719,745 
775,136 
501,434 
114,524 





in February 1967, TSUSA 2706500 (Periodicals chiefly current literature) was added to TSUSA 2706300. Total for 1967 also includes TSUSA 2706500 data 
for January 1967 for purposes of comparability 


c 
50U 


1S. Department of Commerce, Bureau of the Census 
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PRINTING AND PUBLISHING IN NORWAY 








Editor’s Note: The following report on graphic arts markets in Norway was prepared by 
B. Roger Olson, a Commercial Specialist in the U.S. Embassy, Oslo, Norway. This study is 
part of a Global Market Research program conducted for the U.S. Government. Addi- 
tional information on this report may be obtained from the Editor, Printing and Publishing, 
Room 2120, U.S. Department of Commerce, Washington, D.C. 20230. 








Size of Market 


The Norwegian printing and publishing industry con- 
sists of 1,424 companies, of which some 60 have more 
than 100 employees. Total turnover for this industry 
amounted to $714 million in 1975. Sales are expected to 
double within the next five years, chiefly because of a con- 
tinuous demand from the public for more reading 
material and a growing interest in commercial printed 
matter. 

Keywords in the Norwegian PGA (printing and 
graphic arts) industry today are photocomposition and 
lithographic printing. Heavy investment in modern 
machinery and equipment started several years ago, and 
total capital expenditures have grown from $24 million in 
1970 to $44.7 million in 1976. 

Apparent consumption of PGA equipment in Norway 
was $21.1 million in 1975, estimated at $25.2 million in 
1976 and projected at $28.4 million by 1977, and topping 
$50 million by 1981 (see table 7). 

The demand for PGA equipment is entirely met by 
imports, with the exception of one domestic supplier of 
computerized photo-composition systems and software. 
The leading supplier to the PGA industry has tradi- 
tionally been West Germany. However, import figures 
from 1976 show that West Germany has been overtaken 
by the United States, with 30 and 37 percent, respectively. 
The U.S. import share increased from 28 percent in 1975 
due largely to excellent sales of photocomposition equip 
ment and lithographic presses. 

The heavy investments in new machinery and equip- 
ment have been noticed primarily in the newspaper sector, 
where a continuous conversion from lead composition and 
letterpress toward offset and photocomposition has 
resulted in comprehensive acquisitions of modern equip- 
ment during the last decade. More than 100 of a total of 
160 newspapers are now printed by offset. Although a cer- 
tain market saturation is expected for large offset printing 
presses during the next few years, there will still be good 
market potential for automated pre-press and photo- 
graphic equipment within the newspapers for many years 
to come. 


The suppliers of PGA equipment are now focusing on 
the book, magazine and commercial printing sectors, 
which after a certain reluctance are showing signs of in- 
creased interest in automation, faster processing, and im- 
proved quality. 


Special Market Influences 


Norwegians are among the world’s most avid readers, 
so the market for printed material—and consequently for 
printing and graphic arts machinery and equipment—is 
quite large compared to the country’s population of 4 
million. 

Growth projections in sales of printed matter in Nor- 
way are optimistic, with an expected increase of more than 
100 percent within the next five years, while the number of 
companies will remain relatively constant with a slight 
decrease in the number of employees. (See table 12.) 

There are several reasons behind these projections. 
Growing demand for more printed matter has developed 
with the increased leisure time and disposable income in 
Norway. More efficient promotional efforts have been 
noticed among the book and magazine publishers. Last 
but not least, there is a growing tendency within the print- 
ing industry to secure more domestic orders and halt the 
flow of orders to Sweden, Denmark and Holland, par- 
ticularly orders for commercial printed material. Total 
imports of printed matter amounted to $40 million in 
1975, while statistics show exports of only $10 million. 
Prices offered by foreign companies are often 25 percent 
less than the quotes from the Norwegian PGA industry, 
due to the high Norwegian labor and paper costs. Several 
recent investments in modern pre-press and offset equip- 
ment were the result of increased competition from 
foreign printers, and there is a firm belief within the trade 
that the Norwegian PGA industry will be able to obtain 
more domestic orders by being more price and quality 
competitive. 

Norway’s favorable depreciation rates are another in- 
centive. They often are as high as 30 percent and naturally 
are a stimulating factor for replacing equipment when it is 
written off. 





Most purchases of PGA equipment are made by pay- 
ment of 30 percent cash and the balance in installments 
over a period of five years. Some suppliers also offer fi- 
nancial help for the down payment, which encourages 
smaller companies to invest in modern machinery. Only 
some 10 percent of the PGA equipment marketed in Nor- 
way is financed through leasing. 

Most of the modern equipment in operation within the 
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Norwegian PGA industry is superfluous, considering the 
large capacity of these machines and the relatively short 
production runs required to fill the orders in some of the 
smaller companies. Some of the most modern equipment 
is operated for only a few hours each day, but Norwegian 
plant owners seem highly motivated to utilize sophisti- 
cated equipment. 


Table 7.—Norway: Size of market for craphic industries equipment by major subcategories, 1975, 1976, 1977 and 1981 


(In thousands of U.S. dollars) 





Equipment description 


1975 1976? 19772 19815 





Typemaking and typesetting machinery? 
Production 
Imports 
Exports 
Market size’ 


Photographic equipment for the graphic industries: 
Production 
Imports 
Exports 
Market size' 


Presses and other printing machinery 
Production 
imports 
Exports 
Market size’ 


Bookbinding machinery 
Production 
imports 
Exports 
Market size’ 


Totals 
Productior 
Imports 
Exports 
Market size’ 


$1,055 $1,213 $1,213 $1,775 
4,445 5,556 6,667 11,661 
65 110 150 310 
5,435 6,659 7,730 13,126 


1,866 


1,866 


1,055 
20,335 
200 
21,190 

















Estimated 
Projected 
—Represents zero 


Source: Industristatistikken 1975 (Industrial Statistics 1975) Central Bureau of Statistics, Oslo Utenrikshandelen 1975 (Foreign Trade 
1975), Central Bureau of Statistics, Trade Estimates 
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Table 8.—Norway: Total market and imports from the United States of selected types of graphic industries equipment, 1975 and 1981 


(In thousands of U.S. dollars) 





Equipment Description 


1975 


1981? 





Total 
market 


Imports 
from U.S 


Total 
market 


Imports 
from U.S 





1. Typemaking and typesetting machinery’ 


Phototypesetting systems, computerized 

Offset platemaking equipment 

Other typemaking and typesetting machinery 
Total 


2. Photographic equipment for the graphic industries' 


Process Cameras 

Lighting Systems 

Color separation systems 

Other photographic equipment 
Total 


3. Presses and other printing machinery' 


Sheet-fed offset presses 
Web-fed offset presses 
Flexographic presses 
Complete self-contained book printing systems 
Other presses 
Total 





$1,902 
815 
2,718 
5,435 





$1,711 
37 

900 
2,648 





$6,563 
1,313 
5,250 
13,126 





$5,247 
584 
2,332 
8,163 





‘Estimated 
2Projected 


—Represents zero. 


Source: Table 7, and Trade Estimates 
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Table 9.—Norway: imports of graphic industries equipment, by major subcategories and country of origin, 1975, 1976 and 1981 





1975 1976? 19813 
Country import market share Import market share Import market share 


Value ($000) Percent Value ($000) Percent Value ($000) Percent 








1. Typemaking and typesetting machin- 
ery 


United States 
Germany 
United Kingdom 
Italy 
Switzerland 
France 
Japan 
Other 

Total 





Photographic equipment for the graphic 
industries 


United States 
Germany 
United Kingdom 
Italy 
Switzerland 
France 
Japan 
Other 

Total 





Presses and other printing machinery 


United States 
Germany 
United Kingdom 
Italy 
Switzerland 
France 
Japan 
Other 

Total 





Bookbinding machinery 


United States 
Germany 
United Kingdom 
Italy 
Switzerland 


France 





Japan 
Other 


Total 














Grand total of 1.2.3 8&4 
Total imports from U.S 
JS. percent share 








Parts not included 
Estimated 
Projected 





—Represents zero 


Source: Foreign Trade 1975, Centra! Bureau of Statistics, Trade Estimates 
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Specific Product Markets 


Presses and other printing machinery—All! major 
newspapers and several other printing plants have in- 
vested in offset presses during the last decade. The heavy 
investments in large offset printing machinery are ex- 
pected to level off by 1977 with only a few replacement 
orders, and a possible conversion to offset by some 20 
smaller newspapers. Gravure printing is definitely out, 
with only a few presses left. Hot metal presses are also gra- 
dually phasing out and the interest today seems to be 
solely in lithographic printing. 

The market for presses and other printing machinery 
amounted to $9.5 million in 1976 and is projected to 
reach $14.9 million in 1981. The U.S. share has increased 
from 25 percent in 1975 to 40 percent in 1976, due chiefly 
to the many orders received from Norwegian newspapers. 

A U.S. market share of 30 percent, representing $4.5 
million, is forecast for 1981. These figures are based on a 
further development in offset printing within the 
newspaper sector, replacement purchases, and the fact 
that U.S. manufactured equipment also has a strong hold 
in the market for smaller printing machinery. 

There are several indications of a shift from sheet-fed 
presses to web-fed. A large number of the current sheet- 
fed offset installations will be repleced by web-fed per- 
fecting (color) presses, for which the United States has 
established an excellent image as one of the major sup- 
pliers. 


Most salable products: 

Web-fed offset, color, newspaper and commercial 

type; 

Screen process equipment; 

Complete self-contained book printing systems. 

Photographic equipment.—There is no domestic pro- 
duction of photographic equipment and West Germany is 
the prime supplier with almost 50 percent of the total 
market. The total market size for photographic equipment 
was estimated at $6.9 million in 1976 and a forecast indi- 
cates a market of nearly $14 million by 1981. There are 
definite signs of more interest in sophisticated color 
separation systems and film processing equipment: sales of 
color separation systems are expected to increase from 
$0.9 million in 1975 to $4 million by 1981. Laser scan- 
ners are expected to replace more of the enlargers and 
halftone color separation systems. 

The market for cameras is expected to double within 
the next five years, reaching $2 million by 1981. Most 
cameras sold today are standard/critical black and white. 
The commercial sector is still in favor of critical black 
and white cameras and color through cameras are not 
widely used. Most methods for producing transparencies 
go through enlargers (camera backmasking). A considera- 
ble share of the cameras sold today are standard black 


and white cameras with no requirements for skilled labor 
and the prime customers are in-plant printers. The light- 
ing systems are usually metal haloid lamps but there is a 
clear trend toward more use of pulsed xenon lights for 
process cameras. 

Sales of other photographic equipment are expected 
to grow from $2.6 million in 1975 to $5.5 million in 1981. 
The shift from gravure and letterpress to offset printing 
and the growing number of photocomposition installa- 
tions have increased the market potential for lithographic 
pre-sensitized plates considerably. Most growth will 
probably be seen for negative plates for black and white 
cameras and high quality film (line film for rapid proc- 
ess). 

The market for step and repeat machines is rather 
limited and most of the 15 installations in Norway are in 
the packaging printing sector. Automatic plate and film 
processing equipment has completely abolished the 
market for film and plate developing sinks. 

The recent West German sales success in the market 
for photographic equipment relates primarily to the many 
types of German cameras marketed in Norway, and the 
fair number of expensive scanners sold. 

Most cameras sold are West German products; 
however, Japan is expected to become a more important 
supplier. Japan is believed to be a great competitor to 
both West Germany and the United States, not only in the 
field of cameras but also in supplies of film, platemaking 
and film processing equipment. Japanese products are 
very price competitive. 

A total of eight scanners are currently installed with 
Norwegian companies. Seven of these scanners are from 
West Germany. 

The present U.S. share of 15 percent of photographic 
equipment is based mainly on automated film processors, 
enlargers, densitometers, and step and repeat machines 
for the packaging industry. 

Sales of pre-sensitized plates for offset printing are in- 
creasing, and so are the number of distributors. Most tra- 
ditional plates are still metal, but photopolymer plates are 
expected to take the lead in the future. The major sup- 
pliers have been U.S. companies, but several Japanese 
firms are now supplying Norwegian plate manufacturers 
with APR resins for the production of polymer plates 
which, according to the suppliers, are widely accepted. 
The market for flexographic plates is small and domi- 
nated by Norwegian and Danish suppliers. 

The anticipated market penetration from Japan is ex- 
pected to have some effect on the market share pattern in 
photographic equipment. The growing interest in 
Japanese cameras, platemaking and film processing 
equipment will most likely make a cut in the U.S. share 
during the next five years, leaving the United States a 
market share of 10 percent by 1981. 





Most salable products: 

Scanners 

Step and repeat machines 

Automatic plate exposure equipment 

Pre-sensitized plates 

Platemaking equipment for offset 

Typemaking and Typesetting machinery.—U.S. 
manufactured typesetting and typemaking machinery has 
dominated this market since the introduction of modern 
photocomposition technology. Seventy percent of the 
1976 sales of typesetting and typemaking machinery came 
from the United States. This market is expected to grow 
from $5.5 million in 1976 to $13.1 million in 1981. Ob- 
servers in the trade believe the U.S. market share will re- 
main constant through the next five years, which indicates 
an export potential of more than $8 million for U.S. sup- 
pliers in 1981, with limited competition from European 
exporters. 


Sales of computerized phototypesetting systems, ac- 
cording to trade representatives, will grow from $1.9 
million in 1975 to $6.5 million in 1982. There are ap- 
proximately 20 computerized systems in operation today, 
most of them with a CRT directly connected to the com- 
puter. Most of these systems are installed with the 
newspapers 

Only four or five OCR readers have been sold to the 
PGA industry despite considerable interest in such equip- 
ment among many of the large printing plants. The stagna- 
tion in sales of OCR equipment is based on current dis- 
putes between the end-users and the trade union which 
claims CRT systems are a direct competitor to skilled 
labor in the PGA industry. The development seems to be 
in favor of the suppliers and end-users as most CRTs in- 
stalled have created few problems with the labor force. 

Some 1,000 automated photocomposition systems are 
used by the Norwegian PGA industry at present, while 
estimates from the trade indicate a total market potential 
of about 2,000 systems. Some obstacles have been 
reported in connection with imported photocomposition 
systems. The major problem has been difficulties in ob- 
taining complete software programs from the foreign sup- 
pliers. This has led to demand for software from the Nor- 
wegian EDP industry. One Norwegian manufacturer of 
computerized photocomposition systems (Comtec A/S) 
has thus, in close cooperation with other computer 
manufacturers and importers of photocomposition equip- 
ment, been supplying the PGA industry with the necessary 
software. Other suppliers have succeeded in developing 
appropriate systems through their principals, but the 
problem seems to affect representatives marketing prod- 
ucts less known to the Norwegian PGA industry. 

Recent sales of automated photocomposition systems 
have primarily been within the newspaper sector, where 
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the rapid conversion to offset has stimulated investments 
in computerized or automated processing. There is still an 
untapped market for photocomposition systems in the 
newspaper sector, but perhaps even more with book, 
magazine and commercial printers. Approximately 100 
newspapers are equipped with modern equipment for 
offset printing, and about 20 smaller ones are considering 
shifting from letterpress to offset. There seems to be 
general belief among the suppliers that the customers of 
the future are the many book, magazine and commercial 
printers in Norway. 

Most salable products.—A further U.S. penetration 
of this market is possible with the following types of prod- 
ucts expected to be the most salable in Norway over the 
next 5 years: 

Composition equipment for printing: 

Keyboard display units 

Typewriters designed for non-metallic composition 

Auxiliary devices for justification of typewriter com- 

position 

Keyboarding equipment 

Full-range photographic composition systems 

Computerized systems employing CRT 

Laser units 
Final assembly equipment: 

Equipment for photocomposing of display pages 

Direct image transfer equipment 

_ Software designed for computerized phototypesetting 

Bookbinding machinery.—There are some 300 book 
and magazine printers and publishers in Norway, all en- 
tirely dependent on imported bookbinding machinery. 
The consumption of bookbinding machinery represents, 
however, only 8 percent of the total consumption of PGA 
equipment. Investments will most likely remain relatively 
low during the next few years compared with total equip- 
ment expenditures. No significant sales increase is ex- 
pected and a market size of $3.2 million was projected for 
1981. 

Stackers connected to the offset machines have sold 
well and the trend toward more paperbound books may 
also increase the sales of gluing equipment. Another po- 
tential factor to stimulate the sales of bookbinding 
machinery is the growing interest among book and 
magazine printers in incorporating more binding and 
finishing equipment in the printing plant. Bookbinding 
equipment is said to be the most price competitive seg- 
ment of the entire PGA equipment market. 

The U.S. share of this market was only 5 percent in 
1975 with a slight increase expected by 1981, particularly 
in the field of stackers. 

Most salable products: 

Collating and gathering machines—book and business 

forms 

Joggers/stackers 
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Parts.—Total imports of parts amounted in 1975 to 
nearly $6 million, according to estimates and official 
Statistics. Parts for printing machinery (lithographic) ac- 
count for $4.7 million, while parts for typemak- 
ing/typesetting equipment and bookbinding machinery 
amounted to $0.5 and $0.1 million respectively. Total 
value of parts imported for photographic equipment was 
estimated at $0.5 million. 

All parts imported into Norway are repair and 
replacement items. There are no assembly or production 
plants for graphic industries equipment with the exception 
of the one assembly plant for computerized typesetting 
systems, which is dependent on imported electronic com- 
ponents. 

The increased number of lithographic newspaper 
presses has contributed considerably to the relatively 
great demand for parts. The current value of imported 
parts accounts for nearly 35 percent of total imports of 
PGA equipment. Although the sales of large offset presses 
are expected to decrease, a substantial demand for parts 
probably will persist for several years. The 1981 market 
for imported parts was therefore projected at $15.5 
million in addition to imports of $44.2 million in general 
PGA equipment. 


Domestic Suppliers 


Only one Norwegian company is described as an im- 
portant supplier of equipment to the PGA industry. The 
firm, Comtec A/S (Subsidiary of NOBQ FABRIKKER, in 
Trondheim) specializes in computerized phototypesetting 
equipment and systems. Total turnover for 1976 was in 
the neighborhood of $4 million, mostly in the field of soft- 
ware programs. The entire equipment production is based 
on imported components, mainly from the U.S. The com- 
pany was established in 1967, with branch offices 
developed in Sweden, Denmark, and West Germany. The 
number of employees in 1976 was ten. The relatively 
rapid increase in automated phototypesetters in Norway 
has created a growing demand for adequate software, in 
which Comtec has established its most reputable profile. 

There is also a considerable Norwegian production of 
printing plates, blocks and cylinders. The two major 
domestic manufacturers are: 

Norsk Gummiklisje A/S_ Established 1934 as manufac- 
Brenneriveien 5 turer of rubber blocks, drawing 


and stamps, offset cylinders 
and regumming of color rollers 
etc. Firm employs 27 and total 
turnover for 1975 was reported 
at $800,000. 

Established 1912 as a 
reproduction center and 
manufacturer of printing 
plates. Employs 70. 


A/S Clishe 
Trondheimsveien 139 A 
Oslo 5 


Exports of U.S. Printed Products 


Norwegian purchases of U.S. printed products 
doubled between 1976 and 1977, yet the level of U.S. ex- 
port trade with Norway remains substantially below that 
of the other European countries. As shown in table 10, 
U.S. exports of printed and published products to Norway 
totaled $2.2 million in 1977. 

Book and periodical shipments dominate the U:S.- 
Norway trade picture. Exports of U.S. books totaled 
$669,523 in 1977, two-and-one-half times the 1976 value 
of $232,315. Textbooks and technical, scientific, and 
professional books from the United States have proved ex- 
tremely popular in Norway, as shown in the accompany- 
ing table. Combined sales of U.S. books in these two 
categories came to $172,033 in 1977. Although this repre- 
sents a considerable increase above the previous year’s 
sales, it remains far below the one-time purchase of $1.6 
million in U.S. textbooks by Norway in 1970. 

Sales of U.S. periodicals jumped to $1 million in 
1977, three times higher than 1976 exports of $313,011. 
Most of these U.S. periodicals are consumer-oriented 
publications; U.S. exports of business and professional 
publications were $93,478 in 1977, or just under 10 per- 
cent of total U.S. periodical shipments to Norway. 

Since Norway is a signatory of the Florence Agree- 
ment—which provides for the duty free import of certain 
educational, scientific, and cultural articles—Norwegian 
imports of U.S. books, magazines and printed music 
($59,436 in music sales in 1977) have registered steady 
gains since 1971. Commercial printed products not 
covered by the Florence Agreement—such as labels and 
advertising printed matter—also have expanded in recent 
years. Exports of U.S. labels totaled $105,507 in 1977 
and printed advertising shipments came to $97,575. 
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Table 10.—U.S. Exports of Printed Products to Norway, 1970-77 





~ Product 1977 1976 1975 1974 1973 1972 1971 1970 


Printed matter, total $2,226,803 |$1,025,509 | $953,533 | $801,392 | $482,343 | $520,264 | $491,004 | $2,030,347 





Books, total 669,523 232,315 246,284 293,974 140,699 168,037 210,104 1,703,480 


Textbooks 59,813 42,282 25,489 42,595 6,887 27,713 35,588 1,574,559 
Technical, scientific and profes- 

sional books 112,220 32,848 38,951 47 464- 29,659 27,056 13,536 11,448 
Religious books 6,133 5,182 8,729 1,391 596 3,913 1,674 15,588 
Dictionaries — — _— - — — 3,150 1,581 
Encyclopedias 12,100 11,800 43,075 29,890 8,450 8,365 50,250 — 
Children's picture and painting 
books _ 1,030 


787 1,150 


Books, all other 479,257 139,173 130,040 171,847 95,107 100,990 105,906 99,154 


Music, in books and sheets 59,436 62,293 36,710 37 488 24,227 18,583 3,137 2,256 
Periodicals, total 994,453 313,011 245,620 155,625 106,370 94,357 88,509 136,558 


Business and professional 
periodicals 93,478 1,496 10,749 10,865 — 
Periodicals, all other 900,975 311,515 234,871 144,760 106,370 


Labels 105,507 54,477 71,601 56,407 62,260 45,173 79,067 51,098 


Advertising printed matter 97,575 89,144 92,064 67,697 62,476 31,079 28,289 42,139 
Printed matter, all other 300,309 274,269 261,254 190,201 86,311 163,035 81,898 94,816 


} 94,357 88,509 136,588 





























Note: Does not include individual shipments valued under $250. —Represents zero. 


Source: U.S. Department of Commerce, Bureau of the Census 


Table 11.—Norway: Total capital expenditures and expenditures for graphic industries equipment by major user sectors, 1976' and 19812 
(in thousands of U.S. dollars) 





1976 1981 

Sector Total capital Expenditures for graphic Total capital Expenditures tor graphic 
expenditures industries equipment’ expenditures industries equipment 
Value Percent Value Percent 














Newspaper publishing and printing $16,102 $13,440 52% $22,500 $12,600 
Magazine publishing and printing 5,814 3,255 13 13,500 7,560 
Book publishing and printing 7,604 4,258 16 18,000 10,080 
Commercial printing 8,946 3,757 15 21,600 12,096 
Business forms printing 2,236 405 6,300 3,530 
Printing for packaging 3,134 515 6,300 3,530 
Government printing N/A N/A N/A N/A 
Service industries for the printing trade? 447 185 10,504 
in-plant printing‘ N/A N/A 
Other publishing and printing 


Total 























' Estimated 
? Projected 


’ Includes establishments primarily engaged in typesetting, photoengraving, electrotyping, stereotyping, and lithographic platemaking and 
related services for the printing trade 


* The term “in-plant (or in-house or in-company) printing plant” denotes printing facilities owned by a business or other entity and producing 
printed matter solely for that entity's own use 


N/A - Not available. 
-—Represents zero. 


Source: Industrial Statistics 1975/Trade Estimates 
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Table 12.—Norway: Sales, number of firms, and number of employees of the industry by type of product, 1975 and 1981! 





Type of product 


Sales’ ($1,000) 


Number of firms 


Number of employees 





1975 


1981° 


1975 


1981 


1975 


1981 





Newspapers 
Magazines 
Books 


$267,000 
96,400 
126,000 


$530,000 
202,400 
264,600 


160 
58 
290 


150 
60 
330 


18,214 
1,500 


15,000 
1,200 


3,000 2,800 

Commercial printing 148,300 311,400 
Business forms printing 37,000 70.700 = 700 6.730 6,000 
Printing for packaging 51,600 98,000 15 30 150 150 
Service industries for the printing trade? 7,400 14,000 10 30 100 150 
Other Printing 7,400 14,000 290 200 1,000 500 
Total 741,000 1,505,100 1427 1500 32,694 27,800 























' Projected 


2 includes establishments primarily engaged in typesetting, photoengravure, electrotyping, stereotyping, and lithographic platemaking and 
related services for the printing trade 
3 includes inflation of approximately 10 percent per year 


Source: Industrial Statistics 1975; Trade Estimates 


Table 13.—Norway: Production of the book, newspaper, and magazine printing industry by type of publication, number of titles, and number 
of copies printed 1975 and 1981 





Type of publication Number of titles printed Number of copies printed 


(in millions) 
1975 1981! 1975 1981' 








|. Books 
Hardbound 3,000 
Paperbound 3,420 


Total 6,420 


ll. Newspapers:? 
Dailies 
Weeklies 

Total 


ill. Magazines:? 
Weeklies 
Biweeklies 
Monthlies 
Other frequencies 


Total 


Grand total of |, ll, & Ill 

















' Projected 
2 Number of newspapers and magazines published 


Source: Norske Avis Katalog (Norw. Newspapers’ Information Office, Oslo), Norske Forleggerforening (Norw..Publishers’ Ass., Oslo), In- 
dustristatistikken (industrial Statistics 1975), Trade Estimates. 
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Table 14.—Norway: Number of firms in the printing industry, by size of employment, 1975 





1975 
Number of firms Percent of total 





Size of firm 





1 to 4 employees : ‘ ee ardeshewirtnelecute sau ate 657 
5 to 9 employees ee en 297 
10 to 19 employees : ae ne ae 205 
20 to 49 employees aA wad Taos 142 
50 to 99 employees .. ; ; ; aie ne : 56 


46.1 
20.9 
14.4 
10.0 

3.9 


2.7 
1.8 
0.2 
1 ome 


100 to 249 employees ’ ‘i pwacast oheas ee 38 
250 to 499 employees ; ents dnote Pe rere 25 
500 to 999 employees er a“ j ; eM ie * 3 
over 1,000 employees 


Total 











Source: Industristatistikken 1975 (industrial Statistics) 


Table 15.—Type of printing process as percentage of total dollar volume of printing, by end-user sector, 1976 and projected 1961 





Letterpress Offset Lithography Gravure Screen 
1976' 1981' 1976' 1981' 1976' 1981? 1976' 1981? 





Sector 








Newspaper publishing and printing 41 63 32 40 
Magazine publishing and printing 8 4 15 14 
Book publishing and printing 21 13 17 16 
Commercial printing , 29 19 16 16 
Business form printing ; — — 8 6 
Printing for packaging —_— 10 
Government printing 
Service industries for the printing 
trade® 
in-plant printing‘ 
Other publishing and printing 
Total 





























Source: Trade Estimates 
‘Estimated 
Projected 


includes establishments primarily engaged in typesetting, photograving, electrotyping, stereotyping, and lithographic platemaking and re- 
lated services for the printing trade 


“The term “in-plant (or in-house, or in company) printing pliant” denotes printing facilities owned by a business or other entity and producing 
printed matter solely for that entity's own use. 
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End-User Data 


Total 1975 capital expenditures for the Norwegian 
PGA industry, according to official statistics, were $44.7 
million. Equipment expenditures were estimated at $26 
million. Projections for total capital expenditures indicate 
a growth of more than 100 percent over the next five 
years, reaching $90 million in 1981. A considerable share 
of the expected growth relates to rising labor costs, but the 
expenditures on graphic arts equipment are expected to 
remain relatively constant in comparison with total 
capital expenditures, attaining a total market size of $50.4 
million for graphic arts equipment in 1981. 

The newspapers are by far the most important inves- 
tor in the Norwegian PGA industry, followed by the book 
and magazine printing sector and the commercial prin- 
ters. 

In-plant printing has become popular and there have 
been considerable equipment expenditures within this sec- 
tor during the last few years. Trade sources, however, are 
very reluctant to give indications on total capital expen- 
ditures for this segment of the market as in-plant printing 
within the many small firms often is carried out on equip- 
ment described as office machinery (copying machines, 
etc.) and not printing and graphic arts equipment dealt 
with in this study. 

Government printing operations are in most cases 
contracted to private printing plants and the limited share 
of printed matter channeled through the Government 
printing office is unimportant. 

Newspapers.—There are 160 newspapers in Norway, 
employing about 1,800 people. The total number of 
copies printed in 1975 amounted to 600 million. The cir- 
culation is expected to increase some 2 percent annually, 
leading to approximately 710 million copies printed in 
1981. 

Norwegian newspapers are characterized as being 
very innovative. Most sophisticated equipment is often 
tested in newspaper plants prior to general acceptance by 
the PGA industry. This is not only the case for local dis- 
tributors, but also for foreign manufacturers. Representa- 
tives from the trade said that the Norwegian newspaper in- 
dustry was among the most modern and automated print- 
ing industries in the world. This is partly evidenced by the 
extensive conversion to offset and automated typesetting 
systems within this industry sector, and perhaps more by 
the recent installation of sophisticated equipment in the 
leading newspaper in Norway, Aftenposten/V erdens Gang 
(owned by the Schibsted Group). All paste-up work is 
done in the old plant in Oslo and transmitted by a U.S.- 
made laser facsimile system to the new plant in an Oslo 
suburb, where it is directed through a phototypesetter to 
aluminum plates ready for printing. The whole operation 
requires 12 minutes. Further automation incorporates a 


text editing system 6500 with 30 displays, 8 computers 
and 3 memories. In addition there are two on-line typeset- 
ters. 

The only important potential customer of 
lithographic printing presses and automated pre-press 
equipment currently known is: 


Bergens Tidende 
Boks 875 
5001 Bergen. 


This newspaper has a circulation of 82,000 copies and 
is regarded as an important customer when the construc- 
tion of a new printing plant is completed in 1977. New 
production acquisitions for this newspaper will be the lasi 
of the heavy investments within the newspaper industry. 
Although expenditures for graphics arts equipment is 
projected to drop from 52 percent of total capital expen- 
ditures in 1975 to 25 percent in 1981, the newspapers will 
always remain the major customer of PGA equipment. 


Commercial printing —Although specialization is a 
common trend in the Norwegian graphic industries, 
several large companies have a wide combination of print- 
ing operations. There is a particularly close link between 
business forms and commercial printing, but a large num- 
ber of these printing plants are also engaged in magazine 
and book printing. However, the total number of firms 
specializing in commercial and business form printing was 
estimated at 604, and total capital expenditure for the 
commercial printing sector was estimated at $8.9 million, 
of which 15 percent ($3.7 million) was for equipment. 

There is an obvious trend toward more expenditures 
for equipment as the demand for commercial printed mat- 
ter is growing and orders are often contracted to foreign 
firms. The commercial sector has been convinced that 
more modern equipment for faster processing and better 
quality is a necessity in this severe competition, which has 
spurred the interest for sophisticated graphic equipment 
considerably. Total capital expenditures by commercial 
printers are expected almost to triple during the next five 
years, and their expenditures for graphic equipment are 
projected at $12 million in 1981. This expansion will in- 
corporate about 100 new companies, bringing the total 
number of commercial printers to about 700 within the 
next five years. 

One large Norwegian printing plant with a turnover of 
$20 million (1975), employing 530, will invest nearly $8 
million in new machinery and equipment during the next 
four years. The firm is: 

Fabritius & Sdnner A/S 

Box 352, Sentrum 

Oslo 1 

It has plans for new offset machinery (roll-fed) for 
magazine printing 

—binding machinery for paperbound books 





—new computerized editing systems and photocom- 

position equipment, 

—convertible sheet-fed presses (two-color) for 

brochures and color printing, and 

—modern offset presses for business forms. 

Book printing and publishing—Total number of 
book printers and publishers was estimated at 290 in 
1975, but only 50 of these were classified as important 
end-users of PGA equipment. The demand for books has 
grown with the extension of leisure time and with the 
necessity for more education to support the higher level of 
technology in the Norwegian society. 

Some 45 million books with more than 3,500 titles 
were printed by Norwegian printers in 1975. Hardbound 
books outrank paperbacks, but a shift toward more paper- 
bound books is foreseen. The trade indicates the total 
number of books printed in 1981 will be in the neighbor- 
hood of 55 million, spread over 6,500 titles, and more 
evenly divided between hardbound and paperbound. The 
current interest in hardbound books is largely due to the 
many inexpensive book editions marketed as a package on 
easy payment terms by some of the publishers and book 
clubs in Norway. However, a certain market saturation is 
expected for such books, and paperbacks are expected to 
become more in demand—particularly within the educa- 
tional sector where the new school system requires a 
greater variety of books. 

Total capital expenditures for the book printers and 
publishers in 1975 are estimated at $7.6 million, where 16 
percent ($4.2 million) represented equipment purchases. 
Acquisition expenditures are expected to grow to $10 
million in 1981, which is approximately 20 percent of the 
total capital expenditures. 


PRINTING AND PUBLISHING 


Magazine printing—Norwegian magazine printers 
belong to the important group of investors in PGA equip- 
ment. 58 printing plants are currently specializing in 
magazine printing of some 340 titles, excluding the great 
variety of smaller publications distributed in Norway. The 
annual circulation of about 150 million copies is pro- 
jected to increase to 200 million by 1981 with the addition 
of approximately 150 titles. 

The magazine printing sector is meeting keen com- 
petition from foreign publishers, and some of the large 
foreign magazine publishers have already managed to ob- 
tain control of some of the major weeklies. Norwegian 
magazine printers are now increasing the number of titles 
and the quality and the number of pages. This effort, com- 
bined with more specialization and efficient marketing 
efforts, is hoped to stem further foreign control of the 
Norwegian magazine market. 

Expenditures for equipment are expected to increase 
from $3.2 million in 1975 to $7.5 million in 1981, while 
the number of companies will remain constant. 


Summary 


Norway’s graphic arts industries are in technological 
transition, moving from letterpress, hot metal operations 
to offset, photocomposition activities. This transitional 
period offers substantial opportunities for U.S. manufac- 
turers of graphic arts supplies. Printing and publishing 
will approach $1.4 billion in sales by 1981, representing a 
good market for appropriate products of U.S. industry. 
Norway's expanding development of all phases of its 
graphic arts will encourage greater demand for the most 
modern and efficient equipment and supplies. 
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EXPORT SERVICES OF THE U.S. DEPARTMENT OF 
COMMERCE AND OTHER AGENCIES AVAILABLE TO THE 
PRINTING AND PUBLISHING INDUSTRY 


By William S. Lofquist 


Introduction 


The Department of Commerce (DOC) offers various 
services to potential exporters of merchandise from the 
United States. This article is intended to alert marketing 
personnel in the U.S. graphic arts industry to this source 
of help in developing their export programs. 

There are two DOC agencies that deal specifically 
with foreign trade: the Industry and Trade Administra- 
tion and the Bureau of the Census. 


The Industry and Trade Administration (ITA), for- 
merly the Domestic and International Business Ad- 
ministration, has several bureaus which are either fully or 
partially devoted to the expansion of international trade. 
Those concerned directly with international trade are 
ITA’s Bureau of Export Development, Bureau of East 
West Trade, and Bureau of International Economic 
Policy and Research. The Bureau of Field Operations is 
the domestic outreach mechanism for all of the Depart- 
ment’s programs and initiatives. On the domestic side is 
the Bureau of Domestic Business Development. It pro- 
vides policy analysis, information, services, and assistance 
essential to business growth and technological develop- 
ment within the framework of the private enterprise 
system. The promotion of international trade by 
American firms is inherent within the concept of these ob- 
jectives. 


The Bureau of the Census is the chief data gatherer for 
the Government. Among a variety of other subjects, this 
bureau collects and publishes statistics on foreign trade, 
including export data on specific industries. 


Recent Export Trade Data 


The U.S. printing and publishing industry has become 
increasingly active in the international trade of printed 
products. Data for the most recent year, 1977, show U.S. 
exports totaling $677.7 million. Exports of books ($314 
million) and periodicals ($171 million) account for more 
than 70 percent of all U.S. printed product exports. More 
detailed statistics appear in table 16. 


Multilateral Trade Negotiations 


Multilateral trade negotiations now in progress will 
have direct and lasting consequences for U.S. interna- 
tional trade. The current round of talks was initiated in 
Tokyo in 1973, under the auspices of the General Agree- 
ment on Tariff and Trade (GATT). Actual negotiations in 
this round began in February 1975. The purpose of the 
negotiations is to liberalize world trade for all countries 
and to put all nations on an equal footing in the interna- 
tional marketplace. 


In mid-1974, the Industry Sector Advisory Commit- 
tees (ISAC’s) were established within the Commerce 
Department’s Industry and Trade Administration to pro- 
vide industry advice on trade matters to the President’s 
Special Representative for Trade Negotiations. Each 
ISAC represents one or more industries related by indus- 
try classification. 


The U.S. printing and publishing industry is repre- 
sented in ISAC Committee No. 26—Miscellaneous 
Manufacturing. 

Members with diverse interests in each of these 
ISAC’s offer advice on such matters as U.S. tariff reduc- 
tions and foreign trade barriers to U.S. printed products. 

Additional information on the multilateral trade 
negotiations is available from the Industry Consultations 
Policy Staff, Room 3036, U.S. Department of Commerce, 
Washington, D.C. 20230. 


Financing Exports 
Eximbank 


The Export-Import Bank of the United States (Exim- 
bank) aids in financing U.S. exports. Eximbank is directed 
to supplement and encourage—and not compete with— 
private capital. 

The Foreign Credit Insurance Association (FCIA), a 
group of some 50 of the Nation’s leading private insurance 
companies, cooperates with Eximbank to cover commer- 
cial risks for short-term export credit transactions and 
also for commercial risks for medium-term export trans- 
actions. 
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Table 16.—U.S. Exports of Books, Periodicals, Other Printed Matter, and Printing Plates, 1977 





Description and Schedule B Number January - 
December 1977 





Grand total $677 ,714,440 
Printing plates and cuts (all processes) (7182230) 5,098,323 


Printed matter, total 672,616,117 


Manifold business forms (6423010) 2,023,482 
Albums and blankbooks (6423020) 4,096,753 
Looseleaf binders (6423030) 1,569,944 
Maps, charts, atlases, and globes (8921300) 6,034,448 
Bound periodicals and newspapers (muitiple issues) (8921160) 14,161,581 
Newspapers, unbound (8922010) 7,048,662 
Periodicals, business and professional (8922030) 10,214,954 
Periodicals, except business and professional (8922040) 160,781,211 
Music in books and sheets (8923010, 8923020) 7,402,933 
Transfers (decaicomanias) (8924190) 8,742,773 
Picture postcards, except greeting cards (8924210) 405,418 
Greeting cards (8924220) 6,681,679 
Paper and paperboard labels and wrappers (8929100) ; 16,121,079 
Calendars, including calendar blocks, or paper (8929400) 2,672,848 
Advertising printed matter (8929820) 29,543,732 
Catalogs and directories(8929830) 8,730,601 
Business service publications (8929840) 642,898 
Playing cards (8922410) 6,795,205 
Printed matter, n.e.c. (8929850) 64,793,171 


Books, total 314,152,745 


Textbooks, workbooks and standardized tests (8921110) 

Technical, scientific, and professional books, except school textbooks (8921120) 
Bibles, Testaments, and other religious books (8921130) 

Dictionaries (8921140) 

Encyclopedias (8921150) 

Books, n.e.c. (8921170) 

Children’s picture and painting books (8921200) 





72,060,134 
45,302,922 
18,385,933 
6,123,398 
24,586,694 
142,397,340 
5,296,324 





Note: Data do not include individual shipments valued under $250, and low-valued exports by mail 


n.e.c.—Not elsewhere classified 


Source: U.S. Department of Commerce, Bureau of the Census 





FALL 1978 


Additional cooperation with the private sector is pro- 
vided by more than 250 participating commercial banks 
which provide the funding and participate in the commer- 
cial risks of medium-term export transactions with Exim- 
bank. 

Under the short-term program (up to 180 days), the 
FCIA insurance is useful to the exporter that finances its 
own foreign receivables and to the exporter that discounts 
its foreign receivables with banks. FCIA does not finance 
export sales, but the exporter that insures its accounts 
receivable against commercial credit and political risk 
loss is usually able to obtain financing from banks on 
more favorable conditions than if they were not insured. 
As a result, the exporter can extend more credit on better 
terms to overseas buyers. 

Several types of insurance policies are available to 
U.S. exporters, the appropriate policy being determined 
by the product mix, terms of repayment, volume of the ex- 
porter’s export business and type of buyer. Examples of 
products covered under the short-term program are con- 
sumables, small manufactured items and spare parts. 

Several Eximbank programs are available to support 
medium-term (181 days - 5 years) export sales. Under the 
FCIA and U.S. Commercial Bank Guarantee programs, 
the financing provided by a U.S. exporter or commercial 
bank is protected against commercial risks such as the 
foreign buyer’s insolvency, or protracted default and 
political risks such as war, expropriation, confiscation, 
and currency inconvertibility. 

The Cooperative Financing Facility is a medium-term 
direct credit program. Eximbank provides lines of credit 
to eligible foreign financial institutions to help finance 
foreign buyers’ purchases of U.S. goods and services. 
These credits provide assistance to many small and 
medium-size foreign buyers who generally seek financing 
through their local banks. 

Eximbank will guarantee repayment on a medium- 
term revolving line of credit extended by a U.S. bank to a 
financial institution in a “non-industrialized” country. 
The line of credit would be used by the foreign bank to fi- 
nance customer purchases of capital goods from the 
United States. 

The Eximbank also manages a Discount Loan 
Program, aimed at overcoming limitations in the private 
market’s ability to provide competitive fixed-rate 
medium-term financing for U.S. export sales. 

Medium-term programs generally lend themselves to 
capital goods areas such as: mining and refining equip- 
ment, construction equipment, agricultural equipment, 
general aviation aircraft, manufacturing equipment, com- 
munications equipment, and planning and feasibility 
studies. 


Eximbank will also make direct loans and issue finan- 
cial guarantees to cover private loans under long-term 
programs (5 years and longer). These programs generally 
cover financing of chemical plants, power plants, com- 
mercial jet aircraft or locomotives and other similar proj- 
ects, and very expensive heavy capital goods. 

Exporters requiring additional information can call 
or write Export-Import Bank of the United States, 811 
Vermont Avenue, N.W., Washington, D.C. 20571. 
Telephone: (202) 566-2117. 


World Bank Group 


Additional international financing is available 
through the World Bank Group. The International Bank 
for Reconstruction and Development (IBRD) promotes 
the economic development of member countries primarily 
by extending loans on conventional terms for specific 
high-priority projects. Member governments, their politi- 
cal subdivisions, and public or private entities in their ter- 
ritories are efigible for IBRD loans. A Government 
guarantee is required in cases of loans to private entities. 

The International Development Association (IDA) 
promotes the economic development of less-developed 
member countries by making credits on concessionary 
terms, thereby reducing the burden on the recipient coun- 
tries’ balance of payments. Loans are extended to member 
countries with per capita GNPs below $375. 

The International Finance Corporation (IFC) en- 
courages growth of productive private enterprises in 
developing countries by extending loans and non-con- 
trolling equity capital, providing underwriting and stand- 
by comments, and attracting and acting as a catalyst for 
outside financing. Eligibility is extended to private firms 
in developing member countries. 

In nearly all cases, procurement is based on interna- 
tional competitive bidding open to all suppliers and con- 
tractors from member countries. International competi- 
tive bidding rules are established and supervised by the 
IBRD. Invitations to bid are issued by the borrower to 
member country embassies and in turn are disseminated 
and advertised in various publications. For earliest infor- 
mation on possible future projects in advance of ap- 
provals, consult the Bank’s monthly summaries. After 
project loan approvals, refer to the Bank’s press releases 
for more detailed information. U.S. businesses can be 
placed on the Bank’s mailing lists for press releases. For 
project loan procurement opportunities, contact World 
Bank Group, Publications Division, Room A-110, 1818 
“H” Street, N.W., Washington, D.C. 20433. (202) 
477-2057. 





AID 

The Agency For International Development (AID) 
administers the U.S. bilateral foreign economic assistance 
program, including the extension of loans, to developing 
countries on concessionary terms. 

For goods and commodity procurement, the AID- 
recipient country issues invitations to bid, and, within 
guidelines of specified standards, selects the price-com- 
petitive procurement source which is subject to AID ap- 
proval. For procurement of services, including studies 
and research, expressions of interest are submitted to AID 
or the financing government and a short list is compiled. 
Final selection is not limited to only price competitive cri- 
teria. In general AID policy requires that both loan and 
grant commodity procurement charged against AID dol- 
lar appropriations be confined to U.S. sources unless there 
are conditions for specified exceptions. 

Exporters seeking information on proposed procure- 
ment with AID-financed exports should request a mailing 
list application from the AID Small Business Office, 
Washington, D.C. 20523. 


OPIC 

The Overseas Private Investment Corporation assists 
participation of U.S. private capital and skills in the 
economic and social progress of developing countries 
through programs of political risk insurance, loan guaran- 
tees, direct loans and other services. 

Political Risk Investment Insurance protects inves- 
tors against inconvertiblity of foreign currency, loss due 
to expropriation or confiscation of the investment, and 
damage to the physical assets of the investment attributa- 
ble to war, revolution or insurrection. Maximum 
coverage is 90 percent of total investment cost. Policies 
are typically for 12 years, with a 20-year maximum. 

Guarantee and direct loan programs are aimed at new 
investment projects or expansion of existing projects in- 
volving U.S. participation. Maximum coverage for 
guarantees and loans is 50 percent of total investment 
cost. Guarantees have a typical 10 year maturity with 20 
year maximum. Direct loans have a typical 8-12 year 
maturity with 20 year maximum. 

For additional information concerning OPIC services 
contact: Overseas Private Investment Corporation, 1129 - 
20th Street, N.W., Washington, D.C. 20527. (202) 
632-1854. 

Sources of Export Trade Data.—As noted earlier, the 
Bureau of the Census collects and publishes a series of 
reports on U.S. foreign trade. Of interest to the market 
researcher who wishes to identify those American-made 
products being exported and the countries and areas of the 
world which are importing these goods, are two Census 
Bureau monthly publications: U.S. Exports, Schedule B, 
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Commodity by Country (FT 410 series) and U.S. Exports, 
Domestic Merchandise, SIC-Based Products by World Areas 
(FT 610 series). These publications may be reviewed at 
any DOC District office. They are available by subscrip- 
tion from the Superindent of Documents, U.S. Govern- 
ment Printing Office, Washington, D.C. 20402. 


Export Services 


Counseling Services.—The primary and initial con- 
tact for export assistance within the Department of Com- 
merce is the network of 43 District Offices located in key 
cities throughout the United States. A list of the address 
and telephone numbers of the District Offices appears at 
the end of this article. 

To learn the details of Commerce Department's serv- 
ice to business it is suggested that the prospective exporter 
contact a trade specialist who will explain the purpose of 
each of the services and how to make use of them. 

A brief description of selected Commerce Depart- 
ment export programs follows: 

Foreign Traders Index (FT1I).—The Department of 
Commerce maintains a computer file called the Foreign 
Traders Index (FTI) which contains information on over 
140,000 firms in 146 countries. The data in the file are 
collected for and provided to Commerce by the U.S. 
Department of State’s Foreign Service. Included in the 
FTI is information on manufacturers, service organiza- 
tions, import agents, wholesaler/distributors, retailers and 
other types of potential foreign trade contacts. The file 
does not contain information on every firm. Rather, it 
covers data on only a selected portion of firms operating 
overseas—firms which import from the United States or 
have a high potential as purchasers and representatives of 
U.S. goods and services. 

To the extent that they are obtainable, the FTI con- 
tains the following data for each firm: (1) name and ad- 
dress of the organization; (2) name of an officer and his or 
her title; (3) year of establishment; (4) number of 
employees; (5) relative size (size of the firm within its own 
country and industry); (6) telephone number; (7) date of 
the information; (8) Standard Industrial Classification 
codes indicating the complete range of products or serv- 
ices of the firm, and, business codes indicating the firm’s 
activities or interests relative to the products/services 
handled; (9) telex number; (10) cable address, and (11) 
whether the organization is a member of an American 
Chamber of Commerce. 

FTI trade contact information is available to U.S. 
firms through the following Commerce services: 

Export Mailing List Service (EMLS).—The Export 
Mailing List Service (EMLS) provides FTI information 
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tailored to meet the exporter’s needs. Information can be 
selected by country, commodity, firm activities and other 
factors. In addition, information can be sequenced within 
each country segment in a variety of ways, e.g., 
alphabetically by firm name, by commodity, by relative 
size, etc. Lists of potential foreign trade contacts are 
available in two formats: (1) standard computer printouts, 
and (2) gummed mailing labels. The fee for the EMLS is 
$10 plus 6 cents for each firm name listed. 


Trade List Publications.—Trade Lists contain data 
extracted from the FTI for selected developing countries 
and industries. The lists are normally printed in a com- 
modity classified sequence, similar to the format used in 
commercial trade directories. The price for each list is $3. 
The publications are available in the following styles: 

Business Firms Trade Lists—containing commercial 
name data on all firms included in the FTI for selected 
OPEC and other developing countries. State Trading 
Organizations Trade Lists—providing information on 
government-sanctioned and controlled trading entities in 
selected countries where foreign trade is conducted 
through state-owned or controlled organizations. Target 
Commodity Trade Lists—including information on poten- 
tial representatives or direct buyers of selected U.S. prod- 
ucts. The latter publications normally cover information 
either for a geographical group of countries or informa- 
tion on a worldwide basis. 


FTI Data Tape Service.—The FTI Data Tape Service 
makes available information on all firms in all or selected 
countries/industries included in the FTI in magnetic tape 
form. Users of this service can produce trade contact lists 
tailored to meet their needs through their own computer 
facilities. The charge for this service is $177.50 per coun- 
try or $2,500 for 15 or more countries. 


Agent/Distributor Service —ADS is a special service 
for U.S. firms which have analyzed their foreign represen- 
tational needs and find that they require assistance beyond 
that offered by other State/Commerce Services. The ADS 
is used only to seek agents or distributors. The essence of 
the service is the determination, through direct contact 
with appropriate firms, of their interest in a specific U.S. 
proposal and their willingness to correspond with the U.S. 
requester. Foreign Service posts may supply information 
on up to six qualified firms which have expressed interest 
in a proposal. A typical report includes the name and ad- 
dress of the foreign organization; name and title of the 
person to contact; telephone number; cable address and 
telex number, if available; and brief comment about the 
company or its stated interest in the proposal. When find- 
ings are totally negative, the reported reasons, therefore, 
represent valuable marketing information to the ADS re- 
questers. 


Trade specialists at the Commerce District Offices 
provide guidance and ascertain whether a market exists 
for the requesting company’s product and that there are 
no factors barring the desired relationship. The District 
Offices also help applicants complete the application 
forms and collect the $25 fee for each market. 


Trade Opportunities Program (TOP).—Overseas 
trade opportunities, both private and Government are 
transmitted to TOP computer through the various 
American embassies and consulates. 

U.S. business firms, as subscribers to the Trade Op- 
portunities Program, indicate the product or products 
they wish to export, types of opportunities desired—direct 
sales or representation—and countries of interest. The 
TOP computer matches the foreign buyer’s product in- 
terests with the subscriber’s interest. When a match oc- 
curs, a trade opportunity notice is mailed to the subscri- 
ber. 

Foreign trade opportunity notices include brief 
descriptions of the product; type of services required (such 
as supply, fabrication, and delivery); quantities needed; 
end-use; name of representative in the Government agen- 
cy or private firm; bid deadline dates, if any; and any 
other requirements. Notices are available in units of 50, 
100 and 250 at subscription of $62.50, $100 and $212 
respectively. 

If desired, a company can receive a weekly compila- 
tion of all trade opportunities received from the Foreign 
Service and processed through TOP by subscribing to the 
TOP Bulletin. The subscription price for the TOP Bulletin 
is $100 a year. 

Note: Some foreign government tenders are also 
reprinted in the biweekly magazine, Business America, and 
the daily publication, Commerce Business Daily. Business 
America is the principal DOC periodical, and follows 
domestic and foreign business trends and news, as well as 
listing specific trade opportunities. Commerce Business 
Daily publishes lists of Federal Government procurement 
opportunities and awards, and also foreign business op- 
portunities. These periodicals are available on a subscrip- 
tion basis through the Superintendent of Documents, U.S. 
Government Printing Office, Washington, D.C. 20402. 
The annual subscription price for Business America is $34; 
($8.50 additional for foreign mailing); single copy $1.40; 
Commerce Business Daily subscriptions are $105 for first 
class mail and $80 for second class mail. Copies may be 
reviewed at any DOC District Office. 

World Traders Data Reports.—World Traders Data 
Reports (WTDR’s) are trade profiles prepared at U.S. 
posts overseas that contain detailed commercial informa- 
tion, including financial references, on individual foreign 
firms. A typical report includes background information 
on the organization, year established, number of 





employees, type of operation, products handled, name of 
contact officer, general reputation in trade and financial 
circles, names of firms the company represents, and a 
Foreign Service Officer's comments on the firm’s 
Suitability as a trade contact. 

To request a WTDR, contact your nearest Commerce 
District Office and ask for a WTDR Request Form 
(DIB-431). A foreign trade specialist there will assist you 
with your application. The price is $15 per report 

New Product Information Service—Manufacturers 
of new exportable products can apply for the New Product 
Information Service by completing form DIB-4063P. 
Descriptions and photos of selected products are then 
published in the Commercial News USA which is sent bi- 
monthly to 240 U.S. Foreign Service Posts. The Posts 
translate those product descriptions which are relevant to 
local markets and reprint the information in some 85 
commercial newsletters which are distributed in 98 
foreign countries to more than 100,000 foreign business 
and government officials. Through a cooperative effort, 
selected products are also announced daily through Voice 
of America (VOA) “New Products USA” radio broad- 
casts. A new product, among other qualifications, is one 
which has been on the U.S. market less than 2 years and is 
currently exported to no more than three countries. 

U.S. Trade Center Facilities Abroad (Trade Center 
Exhibitions)—Up to nine major product exhibitions 
featuring the displays of about 30 U.S. exhibitors are held 
annually at each center. Each exhibition is built around a 
product theme selected through market research. Techni- 
cal seminars often are held in conjunction with exhibitions 
to stimulate further interest in the products and help boost 
sales 

Prior to each exhibition, the trade center staff con- 
ducts a market promotion campaign that includes iden- 
tification of all prospective customers and agents in the 
marketing area, publicity in appropriate media, and in- 
dividual calls on the most promising sales prospects. Each 
list of prospects contains from 6,000 to 15,000 names. All 
are invited to the show by direct mailings or personal 
calls. 

The cost to participating U.S. firms is moderate. Ex- 
hibitors ship their display products to the exhibition and 
provide a representative to staff the booth. The only other 
cost is a participation contribution. 

Business-Sponsored Promotions.—When no regular 
exhibitions are scheduled, the trade center and all its 
facilities are made available to trade associations and to 
individual companies or their agents. These promotions 
may include sales meetings, conferences, or seminars. In 
addition, individual firms or their agents may stage one- 
company product promotions or sales seminars. 

Product Marketing Service.—This service is designed 
to provide American business travelers with “an office 
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away from the office” at the following U.S. Trade Centers: 
London, Paris, Tokyo, Milan, Stockholm, Mexico City, 
Taipei, Sao Paulo, Seoul, Singapore, Sydney, and Tehran, 
and the International Marketing Center in Milan, 
Singapore, Sydney and Cologne. 

Essentially, the Product Marketing Service provides 
office space for up to five days, free local telephone serv- 
ice and access to telecommunications, audiovisual equip- 
ment and a place to use it, a market briefing, a list of key 
business prospects, and help in making appointments. It 
also will help in obtaining secretarial and interpreter serv - 
ices (at the U.S. company’s expense). Information on the 
daily minimum charge for this service may be obtained 
from your local DOC District Office, which also has in- 
formation on similar services in Eastern Europe and the 
U.S.S.R. 

Other Promotional Activities.—in addition to the 
promotional events at the trade centers, the Department 
of Commerce (DOC) also sponsors other export promo- 
tion activities abroad. These include: 

Trade Fairs and Solo Exhibitions—Commerce 
mounts U.S. exhibitions at many well-known interna- 
tional trade fairs. In areas where there are no suitable 
trade fairs, DOC stages its own “solo” exhibitions. Com- 
merce also designs and constructs U.S. pavilions at inter- 
national trade fairs and “solo” exhibitions. 

Trade Missions.—The purpose of trade missions is to 
find new markets, identify new customers for U.S. 
businesses, and develop more export sales. Composed of 5 
to 12 business representatives plus a DOC mission direc- 
tor, trade missions have proven to be an effective tech- 
nique for introducing companies to world markets. 

Catalog Shows.—These shows feature displays of 
U.S. product catalogs, sales brochures, and other graphic 
sales aids. DOC provides an industry expert to conduct 
preshow promotion and to counsel trade visitors during 
the show. Held at U.S. embassies or in conjunction with an 
exhibition, catalog shows are designed to help U.S. firms 
test foreign markets for interest in their products, develop 
sales leads, and locate suitable agents and distributors. 

The Overseas Export Promotion Calendar provides 
an 18-month schedule of events sponsored by the Depart- 
ment of Commerce. These events consist of exhibitions in 
U.S. Trade Centers and in international trade fairs, trade 
missions, and other promotional activities. The latest edi- 
tion covers the period July 1978 through December 1979. 

Those wishing to receive issues of the Overseas Ex- 
port Promotion Calendar on a regular basis can be put on 
its mailing list by writing to the Office of International 
Marketing, Industry and Trade Administration, Room 
4009, U.S. Department of Commerce, Washington, D.C. 
20230. Copies are available at any DOC District Office. 

Foreign Buyer Program.—This Commerce Depart- 
ment program is designed to promote increased foreign 
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business visits to the United States for the purpose of 
purchasing American products and services. It provides 
substantive assistance to individuals and groups of foreign 
visitors to ensure the accomplishment of business objec- 
tives during their stay in this country. The program helps 
foreign buyers to identify U.S. suppliers, services, and 
technology. The service also includes setting up itiner- 
aries, business appointments, plant visits, seminars, and 
other arrangements best suited to the visitors’ business ob- 
jectives, and providing the visitors with the names of U.S. 
firms exhibiting at domestic trade shows which are seeking 
business partners (agents/distributors, etc.) abroad. The 
Bureau of Domestic Business Development participates in 
the program by counseling foreign business visitors on 
domestic retailing methods, distribution techniques, and 
governmental regulation of the marketing system. 

The DOC maintains lists of U.S. firms that want to 
make export sales and establish overseas trade relation- 
ships. Upon learning of an upcoming visit to the United 
States by potential buyers, this file is searched by DOC 
personnel to identify those American companies which 
would help satisfy the prospective buyers’ objectives. 
Then the American firms are contacted by either a 
telephone call or through the mail. Information concern- 
ing interested U.S. firms is then transmitted to the U.S. 
Foreign Service post in the visitor’s country prior to their 
departure, allowing sufficient time for the two parties to 
arrange a meeting in the United States. 

In the case of trade shows the Commerce Department 
sends the U.S. Foreign Service posts lists of selected ex- 
hibiting American firms at selected U.S. trade shows 
which are seeking to establish business relationships in 
foreign countries. The Foreign Service personnel notify 
the appropriate segments of the foreign business com- 
munity well before the show, allowing ample opportunity 
for contact between the foreign buyer and potential U.S. 
supplier. 

Foreign Market Reports.—Reports on commodities, 
industries, and economic conditions prepared by U.S. 
Foreign Service Officers and in-depth foreign market sur- 
veys are available for a nominal fee. A monthly publica- 
tion, the Index to Foreign Market Reports.—lists the 
reports and surveys in three sections: a numerical listing 
of documents, a country section and the Standard In- 
dustrial Classification (SIC), and/or general subject mat- 
ter. Automated distribution of the reports by SIC or coun- 
try is available. The annual subscription fee for the Index 
to Foreign Market Reports is $10; surveys sell for $10 each; 
and “airgrams” cost $2 each to subscribers of the auto- 
mated service. An initial deposit of $25 is required for the 
automated service. 

Foreign Economic Trend Reports.—Each year 
American Embassies abroad prepare a current economic 


report identifying the principal developments in the coun- 
try and assessing the probable implications of those 
developments for American business. An annual subscrip- 
tion to receive all 160 of these reports is $37.50 per year 
or 50 cents per individual country title. 

Overseas Business Reports.—This series of publica- 
tions provide the following types of information on in- 
dividual foreign countries: foreign trade outlook (prin- 
cipal imports and exports, best sales prospects, etc.); in- 
dustry trends (GNP movement, growth sectors, economic 
planning, government's role in industry); trade regula- 
tions (import and export regulations, tariff structure, 
marking and labeling, technical standards); distribution 
and sales channels (importers and agents, licensing); 
transportation, communications, utilities; advertising and 
research (advertising agencies, principal types of advertis- 
ing, market research); credit (banks, foreign exchange 
regulations, availability of capital); investment in the 
country (extent of U.S. investment, government policy, 
trademarks, patents, taxation, labor relations); guidance 
for business travelers (entrance requirements, language, 
holidays, business hours); sources of economic and com- 
mercial information; selected publications (general, 
statistics, directories); and market profiles. 

The subscription price for the Overseas Business 
Reports series is $46 a year. Order from any DOC Dis- 
trict Office or from the Superintendent of Documents, 
U.S. Government Printing Office, Washington, D.C. 
20402. Single copies are available for 80 cents from the 
Publications Sales Branch, Room 1617, U.S. Department 
of Commerce, Washington, D.C. 20230. 

Export Management Companies.—An export 
management company (EMC) acts as a manufacturer’s 
“export department” selling its products along with other 
allied but noncompetitive product lines. Clients of EMC’s 
are manufacturers who want export sales but do not have 
the experience in selling overseas. 

Most EMC’s provide a multitude of services, includ- 
ing market research, appointing overseas distributors or 
commission representatives, exhibiting a client’s products 
at international trade shows, and handling financing, ad- 
vertising, shipping, and documentation. All the U.S. 
manufacturer has to do is fill the order. 

For assistance in locating and selecting the proper ex- 
port management company, contact the nearest DOC Dis- 
trict Office. 

Country Marketing Managers.—Commercial and 
economic information on most trading partners of the 
United States is available from the Office of International 
Marketing, Bureau of Export Development at the Com- 
merce Department’s headquarters in Washington, D.C. 
The Office is organized geographically with a country 
marketing manager responsible for a country or group of 





countries as listed below. Assistance or information about 
marketing in these countries may be obtained by telephon- 
ing these key people directly: dial (202)-377-plus the 
given extension. 
France and Benelux countries 
Germany and Austria 
Italy, Greece and Turkey 
Nordic countries 
Spain, Portugal, Switzerland and 
Yugoslavia 2795 
United Kingdom and Canada 3415 
Australia and New Zealand 3646 
Japan 2896 
Africa 4927 
South Asia 2522 
East Asia 5401 
Brazil and River Plate region 5427 
Mexico and Central America 2314 
Andean region and Caribbean 
countries 2995 

Special units within the Department of Commerce 
have been created to deal with particular marketing situa- 
tions. One is the Commerce Action Group for the Near 
East (CAGNE), which has country marketing managers 
for these countries: Bahrain, Iraq, Jordan, Kuwait, 
Lebanon, Oman, Peoples Democratic Republic of Yemen, 
Qatar, Saudi Arabia, Syria, United Arab Emirates, 
Yemen Arab Republic, Algeria, Libya, Morocco, Tunisia, 
Iran, Israel, and Egypt. To speak to a country marketing 
manager within CAGNE, telephone (202) 377-5341. 

The Bureau of East-West Trade, another special unit 
within the Industry and Trade Administration, has coun- 
try marketing managers covering the nations of Eastern 
Europe, the U.S.S.R., and the Peoples Republic of China. 
Assistance or information about marketing in these na- 
tions may be obtained by telephoning (202)-377-plus the 
given extension. 
Eastern Europe 
U.S.S.R. 4655 
Peoples Republic of China 3583 

Market Share Reports.—These reports, which consist 
of a Country Series and a Commodity Series, compare the 
export performance of U.S. goods in foreign markets with 
those from 13 other major supplier nations. The reports 
identify trends in the value of exports from suppliers and 
the United States share of that trade for about 900 
manufactured products sold in 100 countries. The most 
recent reports continue a series which began more than 10 
years ago and cover 80 percent of the world’s exports of 
manufactured products. 

The data help identify export opportunities by pro- 
viding a review of import markets, identifying market 
growth trends, providing indications of emerging markets, 
and pointing to shifts in market and supplier volume. 


5373 
5228 
3944 
3848 


3150 
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The products are classified by the United Nation’s 
Standard International Trade Classification (SITC), 
Revised. 

The Country and the Commodity Series are available 
at $3.25 per SITC Code from the National Technical In- 
formation Service, U.S. Department of Commerce, 
Springfield, Virginia 22161. The Market Share Reports 
Catalog may be obtained free by writing the Office of In- 
ternational Economic Research, U.S. Department of 
Commerce, Washington, D.C. 20230. 

Global Market Surveys.—Each year four industries 
which are believed to have outstanding growth prospects 
in international markets become the focus of an intensive 
trade promotional effort which includes market research 
in the top 15 to 25 overseas markets, the scheduling of a 
range of exhibitions, seminars, trade missions, and related 
trade promotional events. The research reports, in loose- 
leaf form, are delivered to interested companies by the 43 
Commerce District Offices. The reports detail the 
statistics, provide identification of the principal competi- 
tive factors and present the facts needed by American 
companies to analyze and enter those markets. 

Studies undertaken recently and available upon re- 
quest from District Offices include: Air and water 
purification and pollution control equipment; laboratory 
instruments; business equipment and systems; electrical 
energy systems; building products and construction equip- 
ment; medical equipment; computers and peripheral 
equipment, and graphic industries equipment. Soon to be 
released are: Electronic components, metalworking and 
finishing, and process control instrumentation. 


Summary 


The services listed above are primarily administered 
by the various international program areas of the U.S. 
Department of Commerce. Assistance in locating the ap- 
propriate international channel may be obtained through 
the following industry specialists: 
Telephone 
extension Room 
(202) 377- number 
Cook, Charles R., program manager— 
Newspaper publishing and com- 
mercial printing 


4115 2113 


Lofquist, William S.—Book publish- 
ing and printing; miscellaneous 
publishing. Editor: “Printing and 
Publishing” 


Bratland, Rose Marie Zummo— 
Periodical publishing, business 
forms, greeting cards 
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U.S. DEPARTMENT OF COMMERCE DISTRICT OFFICE DIRECTORY 


INDUSTRY AND TRADE ADMINISTRATION 
July 1978 


ALABAMA 


Birmingham—Gayle C. Shelton, Jr., 
Director, Suite 200-201, 908 South 
20th Street, 35205, Area Code 205 Tel 
254-1331, FTS 229-1331 


ALASKA 
Anchorage—Sara L. Haslett, Director, 
412 Hill Building, 632 Sixth Avenue 
99501, Area Code 907 Tel 265-5307, 
FTS Dial 8-399-0150, Ask for 
265-5307 


ARIZONA 


Phoenix—Donaid W. Fry, Director, 
Suite 2950 Valley Bank Center, 201 
North Central Avenue 85073, Area 
Code 602 Tel 261-3285, FTS 
261-3285 


ARKANSAS 


@ Little Rock (Dallas, Texas District)— 
1100 North University, Suite 109 
72207, Area Code 501 Tel 378-5157, 
FTS 740-5157 


CALIFORNIA 

Los Angeles—Eric C. Silberstein, 
Director, Room 800, 11777 San Vi- 
cente Boulevard 90049, Area Code 
213 Tel 824-7591, FTS 799-7591 

e San Diego—233 A Street, Suite 

310 92101, Area Code 714 Tel 

293-5395, FTS 895-5395 
San Francisco—Philip M. Creighton, 
Director, Federal Building, Box 36013, 
450 Golden Gate Avenue 94102, Area 
Code 415 Tel 556-5860, FTS 
556-5868 


COLORADO 
Denver—Norman Lawson, Director, 
Room 165, New Customhouse, 19th & 
Stout Street 80202, Area Code 303 Tel 
837-3246, FTS 327-3246 


CONNECTICUT 
Hartford—Richard C. Kilbourn, Direc- 
tor, Room 610-B, Federal Office Build- 
ing, 450 Main Street 06103, Area Code 
203 Tel 244-3530, FTS 244-3530 


FLORIDA 
Miami—Roger J. LaRoche, Director, 
Room 821, City National Bank Building, 
25 West Flagler Street 33130, Area 
Code 305 Tel 350-5267, FTS 
350-5267 

e Clearwater—128 North Osceola 
Avenue 33515, Area Code 813 Tel 
446-5081 

e Jacksonville—815 S. Main Street, 
Suite 100, 32207, Area Code 904 
Tel 791-2796, FTS 946-2796 

@ Tallahassee—Collins Bidg., Rm. 
G-20 32304, Area Code 904 Tel 
488-6469, FTS 946-4320 


GEORGIA 
Atlanta—David S. Williamson, Director, 
Suite 600, 1365 Peachtree Street, N.E. 
30309, Area Code 404 Tel 881-7000, 
FTS 257-7000 


Savannah—James W. Mcintire, Direc- 
tor, 222 U.S. Courthouse & P.O. Box 
9746, 125-29 Bull Street 31402, Area 
Code 912 Tel 232-4321, Ext. 204, FTS 
248-4204 


HAWAIll 
Honolulu—John S. Davies, Director, 
4106 Federal Building, P.O. Box 
50026, 300 Ala Moana Boulevard, 
96850. Area Code 808 Tel 546-8694, 
FTS Dial 8, 556-0220, Ask for 
546-8694 


ILLINOIS 
Chicago—Gerald M. Marks, Director, 
1406 Mid Continental Plaza Building, 
55 East Monroe Street 60603, Area 
Code 312 Tel 353-4450, FTS 
353-4450 


INDIANA 
indianapolis—Mel R. Sherar, Director, 
357 U.S. Courthouse & Federal Office 
Building, 46 East Ohio Street 46204 
Area Code 317 Tel 269-6214, FTS 
331-6214 


IOWA 
Des Moines—Jesse N. Durden, Direc- 
tor, 817 Federal Building, 210 Walnut 
Street 50309, Area Code 515 Tel 
284-4222, FTS 862-4222 


KENTUCKY 
e@ Frankfort (Memphis, Tennessee Dis- 
trict)—Capitol Plaza Office Tower, 
Room 2425, 40601, Area Code 502 
875-4421 


LOUISIANA 
New Orleans—Edwin A. Leland, Jr., 
Director, 432 International Trade Mart, 
No. 2 Canal Street 70130, Area Code 
504 Tel 589-6546, FTS 682-6546 


MAINE 
e@ Portland (Boston, Massachusetts 
District)—Maine State Pier, 40 Com- 
mercial Street 04111, Area Code 207 
Tel 773-5608, FTS 833-3407 


MARYLAND 
Baitimore—Carroll F. Hopkins, Direc- 
tor, 415 U.S. Customhouse, Gay and 
Lombard Streets 21202, Area Code 
301 Tel 962-3560, FTS 922-3560 


MASSACHUSETTS 
Boston—Francis J. O'Connor, Director 
10th Floor, 441 Stuart Street 02116, 
Area Code 617 Tel 223-2312, FTS 
223-2312 


MICHIGAN 
Detroit—William L. Welch, Director, 
445 Federal Building, 231 West 
Lafayette 48226, Area Code 313 Tel 
226-3650, FTS 226-3650 

e Grand Rapids—350 Ottawa Street 
N.W. 49503, Area Code 616 Tel 
456-2411/33 FTS 372-2411 


MINNESOTA 
Minneapolis—Glenn A. Matson, Direc- 
tor, 218 Federal Building, 110 South 
Fourth Street 55401, Area Code 612 
Tel 725-2133, FTS 725-2133 


MISSISSIPPI 


e Jackson (Birmingham, Alabama Dis- 
trict)—P.O. Box 849, 1202 Walter 
Sillers Building 39205, Area Code 601 
Tel 969-4388, FTS 490-4388 


MISSOURI 

St. Louls—Donaid R. Loso, Director, 
120 South Central Avenue 63105, Area 
Code 314 Tel 425-3302-4, FTS 
279-3302 

e Kansas City—Room 1840, 601 

East 12th Street 64106, Area Code 

816 Tel 374-3142, FTS 758-3142 


MONTANA 


e Butte (Cheyenne, Wyoming Dis- 
trict)—225 S. idaho Street, Room 101 
P.O. Box 3809, 59701, Area Code 406 
Tel 723-6561, Ext. 2317, FTS 
585-2317 


NEBRASKA 
Omaha—George H. Payne, Director, 
Capitol Plaza, Suite 703A, 1815 
Capitol Avenue 68102, Area Code 402 
Tel 221-3665, FTS 864-3665 


NEVADA 


@ @ Reno—Joseph J. Jeremy, Director, 
777 W. 2nd Street, Room 120, 89503, 
Area Code 702 Tel 784-5203, FTS 
470-5203 


NEW JERSEY 
Newark—Clifford R. Lincoln, Director, 
4th Floor, Gateway Building, Market 
Street & Penn Plaza 07102, Area Code 
201 Tel 645-6214, FTS 341-6214 


NEW MEXICO 
Albuquerque—William E. Dwyer, 
Director, 505 Marquette Ave., NW, 
Suite 1015, 87102, Area Code 505 Tel 
766-2386, FTS 474-2386 


NEW YORK 
Buffalo—Robert F. Magee, Director, 
1312 Federal Building, 111 West Huron 
Street 14202, Area Code 716 Tel 
346-4191, FTS 437-4191 
New York—Arthur C. Rutzen, Director, 
Room 3718, Federal Office Building, 26 
Federal Plaza, Foley Square 10007, 
Area Code 212 Tel 264-0634, FTS 
264-0600 


NORTH CAROLINA 
Greensboro—Joe! B. New, Director, 
203 Federal Building, West Market 
Street, P.O. Box 1950 27402, Area 
Code 919 Tel 378-5345, FTS 
699-5345 

e@ Asheville—151 Haywood Street 
28802, Area Code 704 Tel 
254-1981, FTS 672-0342. 
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OHIO 
Cincinnati—Gordon B. Thomas, Direc- 
tor, 10504 Federal Office Building, 550 
Main Street 45202, Area Code 513 Tel 
684-2944, FTS 684-2944 
Cleveland—Charies 8. Stebbins, 
Director, Room 600, 666 Euclid Avenue 
44114, Area Code 216 Tel 522-4750, 
FTS 293-4750 


OKLAHOMA 


@ Oklahoma City (Dallas, Texas Dis- 
trict}—4020 Lincoin Boulevard 73105, 
Area Code 405 Tel 231-5302, FTS 
736-5302 


OREGON 
Portiand—Lioyd R. Porter, Director, 
Room 618, 1220 S.W. 3rd Avenue 
97204, Area Code 503 Tel 221-3001, 
FTS 423-3001 


PENNSYLVANIA 


Philadeiphia—Patrick P. McCabe, 
Director, 9448 Federal Building, 600 
Arch Street 19106, Area Code 215 Tel 
597-2850, FtS 597-2866 
Pittsburgh—wWilliam M. Bradley, Trade 
Specialist-in-Charge, 2002 Federal 
Building, 100 Liberty Avenue 15222, 
Area Code 412 Tel 644-2850, FTS 
722-2850 


PUERTO RICO 


San Juan (Hato Rey)—Enrique Vilella, 
Director, Room 659-Federal Building 
00918, Area Code 809 Tel 753-4555, 
Ext. 555, FTS Dial 9 472-6620, Ask for 
753-4555 


RHODE ISLAND 
@ Providence (Boston, Massachusetts 
District)—1 Weybossett Hill 02903, 
Area Code 401 Tel 277-2605, ext. 22, 
FTS 838-4482 


SOUTH CAROLINA 
Columbia—Philip A. Ouzts, Director, 
2611 Forest Drive, Forest Center 
29204, Area Code 803 Tel 765-5345, 
FTS 677-5345 

e@ Charieston—Suite 631, Federal 
Building, 334 Meeting Street 29403, 
Area Code 803 Tel 577-4361, FTS 
677-4361 


TENNESSEE 
Memphis—Bradford H. Rice, Director, 
Room 710, 147 Jefferson Avenue 
38103, Area Code 901 Tel 521-3213, 
FTS 222-3213 

e Nashville—Room 1004, Andrew 
Jackson Office Building 37219, Area 
Code 615 Tel 251-5161 FTS 
852-5161 


TEXAS 


Dalias—C. Carmon Stiles, Director, 
Room 7A5, 1100 Commerce Street 
75242 Area Code 214 Tel 749-1515, 
FTS 749-1513 
Houston—Felicito C. Guerrero, Direc- 
tor, 2625 Federal Bidg., Courthouse, 
515 Rusk Street 77002, Area Code 
713 Tel 226-4231, FTS 527-4231 
e@ San Antonio—University of Texas 
at San Antonio, Div. of Continuing 
Education 78285, Area Code 512 
Tel 229-5875, FTS 229-5875 


UTAH 
Salt Lake City—George M. Blessing, 
Jr., Director, 1203 Federal Building, 
125 South State Streat 84138, Area 
Code 801 Tel 524-5116, FTS 
588-5116 


VIRGINIA 
Richmond—(Vacant), 8010 Federal 
Building, 400 North 8th Street 23240, 
Area Code 804 Tel 782-2246, FTS 
925-2246 

@ Fairfax—8550 Arlington Bivd., 
22031, Area Code 703 560-6460 
FTS 235-1519 


WASHINGTON 
Seattie—Judson S. Wonderly, Director, 
Room 706, Lake Union Building, 1700 
Westlake Avenue North 98109, Area 
Code 206 Tel 442-5615, FTS 
399-5615 


WEST VIRGINIA 


@ @ Charleston—Roger L. Fortner, 
Director, 3000 New Federal Building, 
500 Quarrier Street 25301, Area Code 
304 Tel 343-6181, ext. 375, FTS 
924-1375 


WISCONSIN 


Milwaukee—Russe!l! H. Leitch, Direc- 
tor, Federal Bidg/U.S. Courthouse, 517 
East Wisconsin Avenue 53202, Area 
Code 414 Tel. 291-3473, FTS 
362-3473 


WYOMING 


Cheyenne—Lowell O. Burns, Director, 
6022 O'Mahoney Federal Center, 2120 
Capitol Avenue 82001, Area Code 307 
Tel 778-2220, ext. 2151, FTS 
328-2151 
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STATISTICAL SERIES 


Table S-1.—U.S. Exports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-June 1978 





Description and Schedule B Number 


January - 
June 1978 


Percent change 
from January- 
June 1977 





Grand total 
Printing plates and cylinders (6683540) 


Printed matter, total 


Registers, account books, exercise books, note books, order books 
diaries (2565920) 

Manifold business forms (2565940) 

Albums and scrapbooks, including record, photograph and stamp (2566000) 

Loose leaf binders (2566320) 

Paper or paperboard labels, printed (2566620) 

Catalogs (2703085) 

Directories (2703095) 

Posters, commercial, except tourist (2707200) 

Tourist literature and posters (2707300) 

Advertising printed matter (2707400) 

Newspapers, unbound, single-issue (2707600) 

Newspapers, bound, multiple-issue (2707820) 

Periodicals, bound, multiple-issue (2707840) 

Periodicals, business and professional (2708220) 

Periodicals, other than business and professional (2708240) 

Music, books (2731020) 

Music sheets (2731040) 

Maps, charts, atlases, globes (2733200) 

Decalicomanias and pressure sensitives (2736000) 

Picture postcards (2738500) 

Greeting cards (2740100) 

Calendars, paper (2743000) 

Printed matter, n.s.p.f. (2749540) 

Playing cards (7342500) 


Books, total 


Bibles, Testaments, and other religious books (2703020) 
Dictionaries and thesauruses (2703040) 

Encyclopedias (2703060) 

Textbooks (2703070) 

Technical scientific and professional books (2703080) 
Books, n.s.p.f. (2704000) 

Children's picture and painting books (7375200) 





$401 ,743,712 


12,829,001 


388,914,711 


1,350,525 
1886136 
1,248,927 
1,620,926 
6,148,006 
5,425,726 
2,649,646 
2,026,169 
893,394 
12,734,642 
2,471,999 
429,304 
25,639,216 
2,854,331 
86,434,249 
2,886,281 
495,149 
4,326,497 
6,563,939 
268,675 
3,631,930 
878,257 
33,881 432 
4,427,706 


177,741,649 


10,158,248 

2,558,758 
17,071,144 
35,456,111 
24,743,197 
84,827,632 

2,926,559 





+ 23.6 


+ 373.2 


+206 





Note: Data do not include individual shipments valued under $250, and low-valued exports by mail 
n.a—Not available 
n.s.p.f.—Not specially provided for 


Source: U.S. Department of Commerce, Bureau of the Census 





Table S-2.—U.S. Exports of Books, 


Periodicals, Othar Printed Matter, and Printing Pilates, 


PRINTING AN 


January-June 1978 


D PUBLISHING 





Principal markets 


January 
June 1978 


Percent change 
from January - 
June 1977 


Principal markets 


January - 
June 1978 


Percent change 
from January- 
June 1977 





Australia 
Belgium-Luxembourg 
Braz 

Canada 

Colombia 

Denmark 

Dominican Republic 
France 

Hong Kong 

india 

indonesia 

ran 

relana 

taly 
Jamaica 
Japar 





$28,469,620 
2,136,469 
5,820,093 
189,551,629 
2,111,040 
1,689,160 
1,502,524 
7,090,632 
2,506,421 
3,494,080 
1,686,578 
1,602,495 
1,449,310 
3,746,720 
1,121,788 
17,739,802 


+ 35.6 
+3.4 
+798 
+ 16.0 
+72.2 
+ 26.6 
1.8 
+ 20.0 
+30.8 
+613 
+63.2 
+31.2 
+ 25.1 
+ 25.2 
+273 
+35.6 











Mexico 
Netherlands 
New Zealand 
Nigeria 

Panama 

Peru 
Philippines 
Republic of South Africa 
Saudi Arabia 
Singapore 
Spain 

Sweden 
Switzerland 
United Kingdom 
Venezuela 
West Germany 


$11,302,703 
10,356,777 
3,528,073 
1,038,134 
1,747,727 
791,260 
4,002,872 
3,602,525 
4,516,661 
4,357,124 
1,353,426 
2,827,201 
3,396,298 
32,809,643 
8,835,091 
8,652,704 








+68.9 
+176 
+63.0 

108 

+46 
+81.7 
+721 
+141 
+843 

+5.0 
+256 

+68 
+646 
+19.2 
+51.2 
+379 





Note: Data do not include individual shipments valued under $250, and low-valued exports by mail 


Source: U.S. Department of Commerce, Bureau of the Census 
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Table S-3.—U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-June 1978 





Description and TSUSA Number 


January - 
June 1978 


Percent change 
from January - 
June 1977 





Grand total 
Printing plates and cuts (all processes) (6683800) 


Printed matter, total 


Diaries, notebooks, and address books (2565600) 

Other blankbooks (2565800) 

Albums (autograph, photograph, record, stamp) (2566000) 
Newspapers (2705500) 

Periodicals (2706300) 

Tourist literature about places outside the U.S. (2707000) 

Printed catalogs offering U.S. products (2704500, 2705000) 
Catalogs, price lists, and trade notices of foreign businesses (2708500) 
Music in books or sheets (2731000) 

Globes (2733000) 

Maps, charts and atlases (27333500) 

Decalicomanias in ceramic colors (2736500, 2737000) 

Other decalcomanias (2737500, 2738000) 

Postcards (2738500-2739500) 

Greeting cards and social and gift cards, with words (2740500) 
Other greeting cards and social and gift cards (274000) 

Calendars of paper (2741000-2742000) 

Labels, flaps, and bands (2742300-2743500) 

Pictorial matter, lithographed (2746040, 2746500) 

Pictorial matter, nonlithographed (2747040) 

Posters (2746020, 2747020, 2747520) 

Printed matter, n.s.p.f., suitable for use in book production (2747300) 
Other printed matter (2700500-2701500, 2747560-2748500, 2749040) 
Manifold business forms (2747540, 2749020) 

Playing cards (7342500) 


Books, total 


Bibles and prayer books (2702520) 
Books, foreign language (2702540) 


Other books, n.s.p.f., wholly or in part the work of an author who is a U.S. National or domiciliary (2702560) 


Other books (2702580) 
Toy books and coloring books (7375200) 





$217,839,604 


788,615 


217,050,989 


3,449,305 
264,051 
13,794,388 
18,353,238 
17,088,667 
4,198,887 
2,150,846 
4,944,666 
1,130,826 
121.872 
2,289,149 
1,404,809 
12,240,477 
485,963 
2,707,341 
222,578 
1,118,648 
1,189,439 
2,179,331 
5,014,201 
1,426,801 
1,230,743 
13,111,602 
120,202 
1,365,996 


105,446,963 


6,124,405 
10,653,231 
2,108,352 
85,810,606 
750,369 





+298 


+1766 


+295 


+140 
+9.0 
+666 
+115 
+289 
+11.7 
+21.7 
+425 
+61.7 
246 
+ 20.6 
+37.7 
+32.2 
+11.9 
+379 
+118.7 
+90.7 
+66.8 
na 
na 
na 
+8.9 
na 
na 
06 


+32.3 
+20.5 
+5.4 
8.5 
+39.4 
+17.0 





Note: Data do not include individual shipments valued under $250, and low-valued nondutiable imports by mail 


n.s.p.{—Not especially provided for 
n.a—Not available 


Source: U.S. Department of Commerce, Bureau of the Census 


Table S-4.—U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-June 1978 





Percent change 
from January 
June 1977 


Principal suppliers January- 


June 1978 


Principal suppliers 


January - 
June 1978 


Percent change 
from January- 
June 1977 





Austria $582,765 +704 


Beigium-Luxembourg 
Canada 

China (Taiwan) 
Colombia 

Denmark 

France 

Hong Kong 

Israel 

Italy 





2,398,927 
39,066,844 
1,660,590 
521,059 
1,041,953 
6,402,872 
6,032,666 
1,499,841 
13,758,942 


+ 28.2 
+22.2 
+413 
9.3 
+19.9 
+448 
+ 20.9 
0.4 
+453 








Japan 

Korea, Republic of 
Mexico 
Netherlands 
Singapore 

Spain 

Sweden 
Switzerland 

United Kingdom 
West Germany 





$26,869,525 
9,982,898 
5,888,044 
5,765,201 
659,549 
7,931,498 
1,450,265 
4,468,721 
59,564,544 
17,042,950 





+ 58.7 
+50.6 
+0.6 
+38.3 
+11.6 
+23.7 
4.0 
5.3 
+ 28.9 
+39.5 





Note: Data do not include individual shipments valued under $250, and low-valued nondutiable imports by mail 


Source: U.S. Department of Commerce, Bureau of the Census 





PRINTING AND PUBLISHING 


Table S-5.—Selected U.S. Statistics: Printing, Publishing, and Allied industries, Annual Average, 1976 and 1977-78 by Quarters 





Economic indicators 


First quarter 


Second quarter 


Third quarter 


Fourth quarter 





1978" 


1977 


1978” 1977 


1978 1977 


1978 1977 


Annual 
average 
1976 





NATIONAL INCOME AND PRODUCT® 
National income 
Compensation of employees 
Wages and salaries 
Supplements to wages, salaries 
Personal income 
Disposable personal income 
Personal consumption expenditures 
Gross national product 
Manufacturers’ new plant and equipment exp 


PURCHASING POWER OF THE DOLLAR® 
As measured by 

Wholesale prices 

Consumer prices 


INDUSTRIAL PRODUCTION INDEX (FRB) 
All manufacturing 1967 


PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 
Production index (FRB) 1967 
Corporate sales* mil.$ 
Corporate net profits:° 
Before taxes do 
After taxes do 
Percent of sales 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


NEWSPAPERS (SIC 271) 
Advertising Expenditures (64 cities) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


da 


PERIODICALS (SIC 272) 
Advertising cost, total® 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


BOOKS (SIC 273) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


COMMERCIAL PRINTING (SIC 275) 
All employees 
Production workers 
Average weekly earnings 
Average hourly earnings 
Average weekly hours 


















































FALL 1978 


Table S-5.—Selected U.S. Statistics: Printing, Publishing, and Allied Industries, Annual Average, 1976 and 1977-78 by Quarters—Con. 











First quarter Second quarter Third quarter Fourth quarter Annual 
Economic indicators 





average 
1978' 1977 1978" 1977 1978 1978 1977 1976 





COMM. PRTG., EXC. LITHO (SIC 2751) 
All employees thous 2102 
Production workers do 159.2 
Average weekly earnings $ 240.80 
Average hourly earnings $ 615 
Average weekly hours 39 1 


COMM. PRTG., LITHO (SIC 2752) 
All employees thous 53.8 145.5 
Production workers do 107.0 
Average weekly earnings $ 231.60 
Average hourly earnings $ 6.00 
Average weekly hours 38.6 


BOOKBINDING AND RELATED INDUSTRIES (SIC 278) 
All employees thous 50.2 
Production workers do 40.9 
Average weekly earnings $ 170.33 
Average hourly earnings $ 4.39 
Average weekly hours 388 


OTHER PRINTING AND PUBLISHING INDUSTRIES (SIC 
274,6,7,9) 
All employees thous 138.8 
Production workers do 92.4 
Average weekly earnings $ 258.00 
Average hourly earnings $ 6.45 
Average weekly hours 40.0 


PAPER PRODUCTION, CONSUMPTION, INVENTORY AND 
PRICES 

Newsprint 
Used by publisher thous.tons 
Publishers inventory! do 
Price, rolls, contract (BLS) $ 


PAPER 
Production:9 

Groundwood, uncoated 
Publication and printing short tons 372,425 | 349,281 | 371.775 |369,007 336,619 351,575 |*1,413,875 

Coated, printing and converting 
Coated, one side do 118,873 | 107,480] 130,089 |108,478 109,984 109,891 *525,034 
Coated, two sides do 1,037,361 | 961,553 3,025,857 |963,991 958,659 99 017 |*3,536,362 

Book, uncoated A 
Publication and printing do 556,594 | 465,585] 573,284 |500,331 511,604 526,418 |°1,988,797 

Writing 
Chemical wood pulp do 920,448 | 826.527 | 953.939 |849,480 811,028 862,492 |°3,119,437 

Wholesale price index (BLS) 
Form bond, 12 Ib 1973 156.8 149.9 1619 152.8 156.2 156.3 149.0 
Book paper, No. 3 plain, offset 1967 178.5 167.1 182.5 172.3 177.1 178.5 164.8 
Woodbond do 157.7 154.9 1626 156.1 2 . 1574 Ig \ 157.8 152.1 















































Note: Employment and earnings data from Department of Labor, Bureau of Labor Statistics (BLS). Data for most recent quarter are preliminary. FRB-Federal 
Reserve Board. ‘Revised. Preliminary. n.a—wNot available. *Cumulative. *Survey of Current Business, Bureau of Economic Analysis. Quarterly data are 
seasonally adjusted at annual rates. Without seasonal adjustment. © Quarterly Financial Report, Federal Trade Commission. Beginning 1974 data reflect a revi- 
Sion in statistical collection procedures; hence, are not strictly comparable with earlier periods Sviedia Records, inc. Data are three months totals. Publishers 
Information Bureau, inc. Data are three months totals ‘american Newspaper Publishers’ Assn., approximately 75% of total newsprint used. Consumption data are 
three months total. Beginning 1974, data reflect reduction in basis weight of newsprint from 32 to 30 pounds for 500 sheets, 24” x 36” Data for prior years not con- 


verted, hence, not strictly comparable. %Bureau of the Census. Data are three months totals. Exports generally equal imports, production usually equivalent to 
consumption 
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